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ABSTRACT

 The purpose of independent study was to study the service marketing mix factors 

affecting subcontractors decision in selecting wooden floor for construction in Samutsakorn 

province.The sample consisted of 100 respondents of subcontractors who bought wooden floor 

for construction purpose.

 The results showed that the majority of respondents are male, aged between 46-55 

years old, married, having lower grade 12 as same proportion as  grade 12 degree. Most of the 

respondents had experienced in subcontractor career between 5-10 years with averaged monthly 

income between 20,000 – 25,000 baht. Most of the respondents held partnership corporate. The 

value of construction work gained between 300,000 – 500,000 bath. Most of their customers were 

suggested to use ceramic flooring and the wooden floor were considered the second choice.Most 

of the respondents purchased wooden floor from acquainted shops. 

 Marketing mix factors affecting subcontractor decision in selecting wooden floor for 

construction in Samutsakorn Province found that the factors were rated at high level of 

importance in term of product and price. The respondents rated service marketing mix factors at a 

moderate level of importance in term of place and at the low level of importance in term of 

promotion.



 Product sub-factors which were 3 highly rated average score were having sufficient 

quantity of goods for sale, responsibility to goods which had problem, quality and standard of the 

goods.    

 Price sub-factors which were 3 highly rated average score were discount, credit term, 

and variety of quality-based pricing.  

 Place sub-factors which were 3 highly rated average score were fast in delivery, 

handling, and connection.   

 Promotion sub-factors which were 3 highly rated average score were premium, 

media promotion, and products demonstration.  


