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Abstract

The objective of the independent study was to study services marketing mix
affecting decision of secondary school students towards selecting tutorial schools in Nan. The
respondents of this study were Nan secondary school’s students who had experience with tutorial
schools in Nan and neighbor provinces. This study used 385 samples with quota sampling
method. The data were collected by using a set of questionnaires and descriptive statistics were
used in data analysis such as frequency, percentage, mean and standard deviation.

Most of the respondents were female, studied in Strisrinan School, major in science-
math program, grade per average (GPA) about 3.01-3.50. Their parents were government official
and monthly income was 20,001 — 30,000 Bath.

The result of the study founded most of respondents selected mathematic subject in
top of the list. The study time was on Saturday and Sunday on morning time (8 AM. to 11AM.).
The tutorial expenditure was 4,001 — 6,000 Bath. The objective of attending tutorial school was
GPA improvement.

Most of the respondents have been enrolled in RAC Nan and Pure Chem Center

(Chemee Ajarn Au) Chiang Mai.



The result of services marketing mix factors, it was found that product was the most
affected factor to the respondents. The following factors were process, physical evidence, price,
people, promotion and place respectively.

In product factor, the respondents rated the completeness of curriculum in the first
priority. The following factors were tutor capability and the past record of students who were able
to enroll the university.

In price factor, the respondents rated the information on tuition fee in the first
priority. The following factors were value for money and tuition installment option.

In promotion factor, the respondents rated the free handbook or education aid in the
first priority. The following factors were tuition discount when group apply and tuition discount
when continually study in next semester.

In place factor, the respondents rated the convenient of tutorial school location in
the first priority. The following factors were the visibility of tutorial school and easily contact to
tutorial school.

In people factor, the respondents rated the hospitality of tutorial school staff in the
first priority. The following factors were friendly staff and staff’s grooming.

In physical evidence factor, the respondents rated the air conditioned classroom in
the first priority. The following factors were building and classroom cleanness, and clean
lavatory.

In process factor, the respondents rated the clearly demonstration of the curriculum
in the first priority. The following factors were the tuition completeness according to schedule

and agenda and application procedure.



