d' A Y Y a o 1 4 o Aa o = 4
FOIT0INIAUAIMLLBAST  ANUHNHUADOIAMIVOININNUVTEN tovTins e
@lszma’lne) $199

[

w d 4
Ale UNANYATOY yUTAL]
USyan VINIFINIWMTUNG

d' = Y Y a
aazNssIMsSNUSnEmsAuANUULBasY
4 a 4
819138 AT, UHUA NUDINITU sesunssums

] 4 a v A
é%?ﬂﬁTﬁ@]iWﬂ?ﬁﬂ@iWﬂ! ﬁu@‘ﬁﬁma NITFUNIT

% 1}
unaaee
9‘ o
ﬂ1§ﬂuﬂ’31llﬂﬂﬂﬁ'i 1ing ‘]Ji ﬁ\‘lﬂL‘WE]ﬁﬂ‘l&ﬂﬂ’)ﬂJW\iWEﬂiﬂu\ﬂulla ﬂ'JHJNﬂ‘W‘LlG]E]
E]\iﬂfﬂi ﬂ31hﬁﬂwuﬁﬂlﬂﬁﬂﬂ%ﬂg{1uﬁﬂ‘ﬂm muuﬂﬂaﬁ’m3@Tummwawah°lmmua$mm

o

J ¥ o J U ' o v v @ o v
HIHU9ANT Anuduiusvesnnuiamelalunuuaaznquiladenuszauanugniuae
J v a o ~ 4 o w =2 1
29ANT  VoIWInAUUTEM weulinsan (szmalneg) $1da  TasAnuinnaguilszanns
o A A Ag 9 < v s ¥
U261 AU ATBANBN 1T IUMTINUTIVTINT YA UHVV TR U INLVUADVAIBAUID
a J 1 aa 1 A
(Self-Administered Questionnaire) 1182 UAT1ZHVoYAA0AIADA UsznouAe AANUD Sooaz
1 { a J
AUNDEY MIUINUVN (T-test)  MINATILHANUITUTIU (ANOVA)  wazmInaeey
v o J 1 @ a J
mmﬁmwuﬁswanmwﬂﬁﬁ’aﬂmmmﬁwwaumsnmammm&’umq (Linear Regression)
HamsAn Iy faden "e)“1mﬂﬂﬂmeqwa“lfn“lmmmmmﬁuwuﬁﬁummgﬂﬁu
1 1 A v o w aa cu y [ 9 (Y 9 o 4 d‘
apnuedidsdiyneadd Insdu 3 Jadelaun dnvazdiluesnnms msdeaislu
4 Y o o v A Y a =2 9 Y
BIAMS HazanmIadeum s lasiladennelmnannuiane lvauanmaaeuns
Maumazdwdnvazdi luesdmsamisaiineszauanugniuluniws iy anugniu
suiiipannnesuainuianaganugniusuiieunnnmsamuedeiisdvgneana
] o A Y a = 9 A k) o
dauiladennelmnaanuianeladumsdemsnglunazanimuiadeumsinauause
RUeEAUANNENTUS TN 1nHEN TudIuveInugNTUADDIANT NUITLAD
o 1 J o J o ' [
ANNENITUABBIANIVBININNL IuMwIamuaz Tunnesntlssneuvesnnupniued luszau

v
Y| Y 1 @ o ]
“]JTLlﬂaN uﬂﬂﬂWﬂﬁ“ﬂfﬂﬂﬂ’ﬁ’Juuﬂﬂa llmm INA 918 igﬂﬂﬂﬁﬁfﬁﬂ DTYITH AU LA



a 1 @

1 A 4 [ 1
heau lulignsnanennugniulunimsiuuazynesnlsznouvesnuyniuod1el

o o

sdngnuana fhvearuyananioninasdiivednynianaseiladenneliinaniu

U

it

= Y o 9 o 4 Y 1 o o ] Y A
W\TW@Glfﬂﬂ'luaﬂﬂﬂlgwu11u@ﬂﬂﬂ13 ulﬂllﬂ DAIYNTININTULASATUV U ATUNITVING
N

[ 4 9 [ ] [ = (= [ [ 4 ] =
INYINTUUYY ulﬂl!ﬂ Aoy daune 01 !,Lﬁ$3Sﬁﬂ‘]Jﬂ”liﬁﬂHTUhJiJﬂ’J”liJﬁﬂJWH‘ﬁ@ﬂNil

€

o aa 1 o 2 d' 1 Y Aa =< 3 d' %
sanunedaaneiledenne liinaanunane laluauneailede

o



Independent Study Title Employee Engagement in Abbeycrest (Thailand) Company
Limited

Author Miss Chutirat Chompurat

Degree Master of Business Administration

Independent Study Advisory Committee
Lecturer Dr. Narumon Kimpakorn Chairperson

Assistant Professor Orapin Santidhirakul Member

Abstract

This independent study aims to studying employee engagement in Abbeycrest (Thailand)
Company Limited Lamphun. The population of the study comprise of 261 employees. The data
was collected from self-administrative questionnaire and then was analyzed using descriptive
statistics i.e. frequency, percentage, means, T-test, Analysis of Variance (ANOVA), and Linear
Regression.

The results of study shown that the factors of job satisfaction significantly affecting
employee engagement are leadership, internal communication and work environment. The job
satisfaction in work environment and leadership could predict the level of overall employee
engagement, Affective commitment and Continuance commitment at 0.05 level of significant.
The job satisfaction in internal communication and work environment could predict the level of
employee engagement in Normative commitment. Overall employee engagement and all
dimensions of employee engagement were at the medium level. The individual factors were sex,
age, education, work period, position and work department did not correlate significantly with
overall employee engagement and every dimensions of employee engagement at 0.05 level of

significant. The individual factors that significantly affecting job satisfaction in leadership were



work period and position while work department correlate significantly with job satisfaction in
human resource management but sex, age and education did not correlate significantly with four

factors of job satisfaction.



