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ABSTRACT

The objective of this independent study was to study the behavior of undergraduate
students at Chiang Mai University towards jewelry buying. The sample group comprised of 385
undergraduate students quotably selected in proportion with the number and gender of students
from each faculty. The tool for collecting data was a questionnaire. Statistics used in data
analysis were descriptive statistics, namely frequency and percentage.

It was found from the study that most questionnaire respondents were female, studying in
the fields of Humanities and Social Science the most. Most had allowance of 2.501-7,500
baht/month.

Most respondents bought both fine jewelry namely necklace in valuable material the
most as well as costume jewelry of which they bought both designs with only compound
materials and designs with compound materials mixed with faux precious stones the most. Most
bought more costume jewelry than fine jewelry. They made their own decision when buying and
the reasons for buying were for their own use and for others. When buying for their own use, the
most important reason was personal preference and they bought when they found something they
liked. The persons they had bought jewelry for were friends and mostly for their birthday. The
most frequency of jewelry buying was once in 2-5 months. They bought from shops in shopping
malls and most did not have regular shops. They liked to buy from the shops that they were able
to bargain. Most learned about the shop or the products from acquaintance which influenced their

buying. Most decided to buy right away when they found something they liked and paid with



their own money. They compared quality and prices from different shops before buying. The
average expense for each buying 101-500 baht. The factor that affected buying decision the most
was design. The most used after-sell service was repair service. Most ranked their satisfaction of

the product they bought at the high level and they added the product to their collection after use.



