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ABSTRACT

This independent study had objective to study the marketing mix factors affecting
food processing factories purchasing decision towards cleaning and sanitizing chemical.
Questionaires were used to collect data from 111 persons involved in the decision making
process. The data were analysed by using descriptive statistics consisted of frequency,
percentage and mean.

The result of this study found that most of respondents were in quality control and
quality asurance department. Most of food processing factories were company limited. They
distributed product both in Thailand and International. They had been certified GMP quality
standard. Moreover, the respondents had capable knowledge about cleaning and sanitizing
chemical.

Regarding the marketing mix factors affecting food processing factories purchasing
decision towards cleaning and sanitizing chemical, it was found that the overall importance
scores were rated at high important level: product place promotion and price respectively. When
considering in details, the sub factors that were rated at the highest average score were as

follow.



Product factor : products must not contaminated of metal and toxic.
Price factor: price relation to quality.
Place factor: convenience to connect seller.

Promotion factor: complete information given by sale representative.



