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ABSTRACT

The objective of this independent study was to study the electronic commerce systems,
especially storefront and online marketing tools of Thai handicraft websites. The results would be
beneficial for website’s entrepreneurs to develop their website for the purpose of increasing
circulation. Data was separated in two sections. One group of data about electronic commerce
system was collected by checklist from 40 electronic commerce websites, which were registered
with ministry of commerce in the section of OTOP and handicraft entrepreneurs. Another group
was distributed and answered by questionnaires from 21 website’s entrepreneurs. The data was
then analyzed by descriptive statistics such as frequency and percentage.

There are 4 important factors for doing electronic commerce business; business plan,
reliability in business and efficiency of buying process, content and designing within website,
marketing tools and customer relationship management. The business plan factor was excluded
for this study because of different target market, which had an effect on each entrepreneur’s
strategies.

For reliability in business and efficiency of buying process, there are name, information
and address of business, order payment and delivery method to declare on homepage. Most
websites were lack of trustworthiness such as guarantee from certificate authority; neither from

government nor from business organization. Customer could order via shopping cart system and



electronic mail. Payment method was generally bank transferred, which was offline payment. For
product delivery, most websites didn’t install tracking system or informed customer, how long
would it take for delivery product to customer.

For content and designing within website, it was found that most website’s entrepreneurs
or webmaster didn’t considered content as one factor which attracts people to visit their website
again. However results showed that most website’s entrepreneurs paid attention in their
designing. Most websites have their designing identity and usually used navigation bar and
column ranked importance from left to right and from top to bottom.

The results from checklist indicated that affiliate relationship was the first choice for
promoting website. But resulted from questionnaires answered by website’s entrepreneurs
showed that they preferred to search engine optimization such as http://www.google.com or
http://www.sanook.com. About customer relationship management, most entrepreneurs answered
that they collected database of their customers and tried to impress them by providing the best
service such as being honest, offering the reasonable price, and sending gifts or special promotion
in some special occasions.

Entrepreneurs found that their customers weren’t be prepared for electronic commerce as

the most important problem. Another problem was oppressive trade competition in this business.



