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ABSTRACT

This independent study aims to study employee engagement in Thailand Post Company
Limited at Mail Centre of Regional Postal Bureau (Region 5). The population of the study
consisted of 120 employees. The data was collected from self-administrated questionnaire and
then was analyzed using descriptive statistics, namely frequency, percentage, means, T-test,
Analysis of Variance (ANOVA), and Linear Regression.

The results of the study show that most of the employees are male, between 32 — 38 years
old and between 39 -45 years old, graduated with Mathayom 6/ vocational certificate, with 1 — 5
years of work period as Post officer and with monthly salary of less than 10,000 baht. The
employee engagement of Thailand Post Company Limited at Mail Centre of Regional Postal
Bureau (Region 5) was in the “Engaged” level. For factors affecting engagement, the employees
ranked organization, work, and human resource development at the high level but ranked
leadership at the “indifferent” level. Organization significantly affected employee engagement as
a whole at less than 0.05%. For personal characteristics, the sub-factors which did not
significantly affected employee engagement as a whole were age, educational background, work

period, position and salary.



