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ABSTRACT

This independent study aim to investigate the motivation factors influencing Chiang Mai
University” Pharmacy graduating students’ selection on which Pharmaceutical Agency is their
choice of career preference. The study process include data gathering via questionnaire answered
by 5" year students from the faculty of Pharmacy, Chiang Mai University. The data were
analyzed statistically resulting in frequency, percent and mean data sets illustrated as follows;

The majority of studied group are female with above 3.25 GPA. Their family incomes
are more than 30,000 Baht with 4-6 family members living in northern region of
Thailand. People influencing their choice of career preference are themselves. Their parents or
guardians’ career is majorly self-employed.

The majority of studied group concern maintenance as their most significant choice of
career preference decision factor. The essential maintenance factors categorizing in highest level
include commission/income, working condition, secured career, supervisor relations, and
subordinate relations. The essential factors categorizing in high level include supporting media
factor, working status, co-worker relations, organization administration policies, and self-being

factor.



The majority of studied group concern stimulation as their secondary significant choice
of career preference decision factor. The stimulant factors categorizing in high level include
responsibility, career development, superior opportunity, occupational characteristic,

achievement, and admiration.



