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ABSTRACT

The purpose of this study was to study The Consumer Attitude Towards the Label of
Processed Vegetarian Food in Mueang District, Chiangmai Province. The data were collected by
400 consumers who bought or used to buy processed vegetarian food in Mueang Chiangmai
District. The study found that the consumers were female more than male. Most of them aged less
than 30 years old, married, Buddhism, private employees. They held the bachelor degree and had
monthly income of about 10,000 — 20,000 baht. Most of them used to eat vegetarian food and
processed vegetarian food.

For their understanding, most of the consumers had knowledge about the vegetarian food
and the label of processed vegetarian food at the medium level ( X = 49.89). For attitude aspect,
most of the consumers had attitude aspect to the label of processed vegetarian food at the higher
level ( X = 4.20). The understanding comparison between low level and high level of the
consumers, it was significant different ( p = 0.002 ). For their behaviors and trends of expression,
most of the consumers will determine to buy processed vegetarian food if the processed
vegetarian food has the label identified processed vegetarian food. Consumers will always notice
the label of processed vegetarian food if they want to buy vegetarian food and will recommend

about the label of processed vegetarian food to known people.



