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ABSTRACT

This independent study aimed to investigate used-car entrepreneurs’ satisfaction
towards automobile leasing credit services of Thanachart Bank Public Co., Ltd. in Mueang
District, Chiang Mai province, and to examine problems found in the mentioned services. Data
collection was completed through questionnaires distributed to 129 used-car entrepreneurs who
applied for the automobile leasing services from the Thanachart Bank Public Co., Ltd. in Mueang
district, Chiang Mai province. Then, the collected data were analyzed by the descriptive statistics:
frequencies, percentages, and means.

According to the studying results, it found out that most respondents were male in the
ages between 30 — 39 years whose used-car business had been operated for 1-5 years. The
majority were in a position of business owner whose business was registered in a personal type of
business. In a month, there were 6-10 used-cars rotated in their business and 4-6 out of them were
sold out. Most of were familiar with the referred bank and had become its customers in a type of

automobile leasing credit services for 3-4 years. The reason of being bank’s customers was



mostly given to the reasonable rate of credit interest. In addition, they mostly learnt about the
credit service from the bankers.

Based upon the studying results, the respondents rated their satisfaction’s level
towards service marketing mix factors in orderly as follows; people, process, physical evidence,
price, place, product or service, and promotion.

The first satisfied sub-factors of each referred factor were shown hereafter.

Product, availability of payment terms or the installments periods of payment as
preferred.

Price, high rate of rebate such as 80% of entire interests, for example.

Place, availability of credit services providing or the availability of contract signing
which could be done at any preferred place.

Promotion, an arrangement of staff to introduce the credit services to customers at
customers’ working places.

People, good human relation and friendliness of bankers.

Process, the convenient contact at the moment of asking for the credit service.

Physical evidence, services place where was clean and decorated in perfect order.

Problems founded from the automobile leasing credit services were mentioned as
Follows: Place, always busy telephone lines in the morning which blocked the way to contact
with bankers in case of emergency, asking for the total amount of credit to close automobile
leasing account, for example, and the insufficiency of parking lots. People, being not on time for
an appointment and being unable to contact in sometimes of marketing staff. Process, the slow

process in asking for the return of automobile ownership transferring fee.



