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ABSTRACT

The purpose of independent study was to study the services marketing mix factors
affecting to truck enterprise’s automobile service garage business selection in Samutsakhon
province. The sample consisted of 353 respondents who owned the business in Samutsakhon,
with trucks in the enterprise. The data analysis was done by using descriptive statistics :
frequency, percentage and mean. The results showed that the majority of respondents were male,
aged between 41 to 50 years old. Enterprise’s monthly income not over 1,000,000 baht.
Enterprise’s big truck were 6 to 12 wheel and private truck register. The trucks insurance were
typel. The present trucks used average 6 -10 years old. Cause of trucks repair were accident
and expender were enterprise.

The average importance level of services marketing mix factors affecting to truck
enterprise’s automobile service garage Dbusiness selection in Samutsakhon
province were at high importance level in term of product, price, place, people, physical evidence
and process respectively. However, the promotion factor was rated at a moderate importance
level.

Product factor was rated the average score at high level of importance. The first rank

subfactor was the quality of repair.



Price factor was rated the average score at high level of importance. The first rank
subfactor was the clearing of price setting.

Place factor was rated the average score at high level of importance. The first rank
subfactor was the availibity of service by telephone.

Promotion factor was rated the average score at moderate level of importance. The first
rank subfactor was the discount promotion when they were not the new customer.

People factor was rated the average score at high level of importance. The first rank
subfactor was the knowledge and skills of operators.

Physical evidence factor was rated the average score at high level of importance. The first
rank subfactor was the customer truck’s guard system.

Process factor was rated the average score at high level of importance. The first rank

subfactor was the on time service as dealing with customer.



