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Abstract

This independent study aimed to investigate marketing mix factors affecting
ophthalmologists selection of eye medicine in the hospitals in the northern region of Thailand.
Data collection was compiled from the distribution of questionnaires to 51 ophthalmologists from
hospitals in the northern region. Then, the data were analyzed by the use of frequency,
percentage, and mean.

Based upon the findings, male and female ophthalmologists in the ages between 31 — 40
years old, working for 301 — 500 bed-state hospitals, and diagnosing more than 200 patients a
week and owned personal clinic. These ophthalmologists participated in making decision process
made for selecting hospital essential drugs for eye diseases.

Most ophthalmologists paid high concern on the following marketing mix factors
towards the selection of drug for patients with eye diseases; product, promotion, place, andprice,
Most ophthalmologists paid high concern on the following marketing mix factors towards the
selection of drug for patients with eye diseases; product, promotion, place, and price, in orderly.

In terms of product, the highest concern was paid to the reliable reference of drug while

the high concerns were mentioned to the high safety of drug, the drug assurance obtained from its



evidence base, the effectiveness of drug found through the treatment result, the fame of drug, and
its effectiveness for the treatment in long-run.

In terms of price, the high concerns were paid to the proper cost comparing to its quality,
being listed in the national lists of essential drug (patients could get refund when buying), and the
long-term credit.

In terms of place, the high concerns were paid to the rapid and punctual delivery service,
the product quality assurance during the delivery, and the convenience in ordering drugs.

In terms of promotion, the high concerns were paid to the knowledge towards products
of sale representatives in terms of providing drug information, the promotion including price
reduction, the distribution of pamphlet indicating some basic information for patients, the
characteristics and manners of sale representatives, the preparation of official documents from
company (articles quoted from international medical journals), the advertisement of drug as
found from medial journals, to arrange academic seminars for introducing drug by inviting
famous speakers to talk about the drug, the drug demonstration at booths in academic medical
seminars and conferences, the good relationship with sale representatives, and to have articles or

reports referring to results of using drug in the international medical journals.



