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ABSTRACT

This independent study aimed to study factors affecting factory decision to select IT
solution companies in the Northern Region Industrial Estate, Lamphun province. The sample
population was determined to 53 employers, managers, administrative staffs or other related
persons who were in charge of making decision to select IT solution companies working in
factories in the Northern Regional Industrial Estate, Lamphun province. The analysis was
conducted by the use of descriptive statistics composing of frequency, percentage, and mean.
Hereafter the results were shown.

Below was presented the finding of the study on factors affecting decision made to
the selection of I'T solution companies for factory use in the specified area.

The first two sub-factors which respondents rated average at the highest level for its
importance were indicated as follows. In terms of environment, the highest important points were
paid to the need to use of IT in organization and the recent economic situation. In terns of internal
factor, the highest important points were paid to the organization’s objectives and policies and its
management system. In terms of interpersonal, the highest important points were paid to the
product and service quality conditions and the authority in making decision. In terms of
individual, the highest important points were paid to the acceptance and reliability of services and

the acceptance and good attitudes to sale persons which included their knowledge and skills.



Below was presented the findings of study on marketing mix factors affecting
decision made to the selection of IT solution companies for factory use in the specified area.

According to the studying results, all marketing mix factors influenced those
customers to select IT solution companies for their factories average at the high level. Those
factors were process, product/service, price, people, promotion, physical evidence and
presentation, and place, respectively.

The first three sub-factors which influenced the decision of respondents the most
were shown as follows. In terms of product/service, the sub-factors which influenced those
customers the most were the perfect installation quality service, the perfect quality of repairing
service, and the standard service performance according to the factory’s need including the
availability of spare parts when the guaranteed product was broken. In terms of price, the sub-
factors which influenced those customers the most were price negotiation, special reduction
according to determined amount of orders, and computer price. In terms of place, the sub-factors
which influenced those customers the most were the chance to contact with mechanists directly,
the availability of product/service orders made through telephone, and the easy and rapid contact
made to sale persons. In terms of promotion, the sub-factors which influenced those customers the
most were the special reduction for regular customers, the special reduction according to
determined amount of orders, and the advices and instructions given by sale persons at the
customer’s place. In terms of people, the sub-factors which influenced those customers the most
were the knowledge, skills, and experiences in installing computer system of technicians and
engineers, the great ability of technicians and engineers to analyze problems and solve it out
correctly, and the understandable explanation about source and existing problems and solutions
given by technicians and engineers. In terms of process, the sub-factors which influenced those
customers the most were the on-time appointment, the rapid installation and repairing services,
the flexible service conditions made to the needs of customers, and the accuracy and rapidness in
offering services. In terms of physical evidence and presentation, the sub-factors which
influenced those customers the most were the good and reliable image of the company, the
certificates to guarantee qualities and standard of company’s products and services, and the

sufficient technicians and engineers.



