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 1
(  )

1.
(  )1.    (  )2. 

2.
  (  )1.  20   (  )2. 21 – 35 

(  )3. 36 – 50   (  )4. 51 
3.
  (  )1.  (  )2. ( ., .)

(  )3.  (  )4. 
4.

(  )1.   (  )2.   (  )3. 
5.
  (  )1.  /   (  )2. 
  (  )3.  /  (  )4. 

(  )5.   (  )6. …………………
6.
  (  )1.  10,000   (  )2. 10,001 - 20,000 
  (  )3. 20,001 - 30,000   (  )4. 30,001 - 40,000 
  (  )5. 40,001 
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7.  (  1 )
  (  )1.   (  )2.  (  )3.  (  )4.  (  )5. 
  (  )6.  (  )7.  (  )8.  (  )9.
8.  (  1 )

(  )1.   (  )2.  (  )3.  (  )4.  (  )5. 
(  )6.  (  )7.  (  )8.  (  )9.
(  )10. ...........................................................................

9.  (  1 )
 (  )1.  2    (  )2. 2 

(  )3. 3     (  )4. 4 
 (  )5.  4 
10.  (  1 )
 (  )1.   (  )2. 

(  )3.    (  )4. 
(  )5. ………………………………………………

11.  (  1 )
(  )1.  10.00 – 12.30 .  (  )2.  12.31 – 15.00 .
(  )3.  15.01 – 17.30 .  (  )4.  17.31 – 20.00 .   
(  )5.  20.01 – 22.30 .   

12.  (  1 )
(  )1.     (  )2. 
(  )3.    (  )4. 
(  )5. ………………………………………………

13.  (  1 )
(  )1. 1 - 2        (  )2. 3 - 4              (  )3. 5 - 6   (  )4.  6 

14.  (  1 )
(  )1.  300    (  )2. 301 – 600 
(  )3. 601 – 900    (  )4. 901 – 1,200 
(  )5. 1,201 
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1.  (Product) 
(5) (4) (3) (2) (1)

1.  (original)      
2.      
3.      
4.      
5.      
6.      
7.      
8.       

2.  (Price)
1.      
2.      
3.      
4.      

5.      
6.       

3.  (Place)
1.      

2.      

3.      
4.      
5.      
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4.
(Promotion) (5) (4) (3) (2) (1)

1.
, , ,

     

2.      

3.      

4.      
5.      
6.      
7.      
8.      
5.  (Process)
1.      

2.      
3.      
4.      
5.      
6.      
7.      
6.  (People)
1.      

2.      

3.      

4.      
5.      
6.      
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7.
(Physical Evidence) (5) (4) (3) (2) (1)

1.      
2.      
3. ,      
4.      
5.      
6.      
7.      
8.      
9.      
10.      

 4

...............................................................……………………………..................................................

..................................................................…………………..................................…….……............

.............................................................................................................................................................

.............................................................................................................................................................

.............................................................................................................................................................
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