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ABSTRACT

The objective of this independent study was to study the behavior of steamed mackerel
consumers in Muang District, Chiang Mai Province. The data was collected from questionnaires
distributed to 400 steamed mackerel customers living in muang district. The samples were
randomly picked, and 200 samples were customers in traditional, open markets and 200 were
those who shopped at modern outlets,

The results of the study were as followed. Most questionnaires respondents were female
of 20-29 years old, married, with 3-5 family members. Most held bachelor’s degree and were
employees of privates firm, with income less than 10,000 baht/month. Most did not have pets.

The respondents mostly bought retail where they were able to choose the fish
individually and also bought mackerels that came in plastic wrapped package because it was
convenient. Most bought big-size mackerels. They bought 1-2 mackerels at a time for
consumption and usually finished them on the day of purchase. The respondents paid the most

attention to sanitation when buying.



Mernbe;rs of the family who influenced buying decision were all family members. Most
respondents bought steamed mackerels when they felt like eating them and would do the purchase
in late afternoon or early evening. They bought about once a week at a fresh market because it
was convenient. They tend to change the place of purchase according to the freshness and

sanitation of the mackerels, They were intereste d in buying mackerels, which were vacuum-

packed.



