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ABSTRACT

The study aimed at investigating the cost and return on investment for Borsang Umbrella
Making that was a case studﬁr of Borsang Umbrella Product Group in Amphoe San Kamphaeng
and Amphoe Doi Saket, Changwat Chiang Mai.

The data was derived through interviewing; a set of questionnaire was administered to

“each of those respondents for 106 villagers who were Saa-Borsang Umbrella producers in
Amphoe San Kamphaeng and Amphoe Doi Saket, Changwat Chiang Mai. Borsang umbrellas
were classified by size which were éize 10 inches, 14 inches, 17 inches and 20 inches.

The result of this study found that the costs of products per size 10 inches,14 inches, 17
inches and 20 inches were as followed: 53.42 Baht, 59.11 Baht, 74.79 Baht, and 78.82 Baht, The
cost-profit ratios of products per size 10 inches,14 inches, 17 inches and 20 inches were as
fol]owed: 40.07% , 52.03%, 62.63%, and 68.93%. The sales-profit ratios of products per size 10
inches,l4 inches, 17 inches and 20 inches were as followed: 28.61%, 34.22%, 38.51%, and
40.80%. The return on assets ratios of products per size 10 inches,14 inches, 17 inches and 20
inches were as followed: 3,319.63%, 4,768.69%, 7,263.44%, and 8,423.80%. By these
consequences, the 20 inches showed the highest costs, rates of returns on the cost-profit ratios,

sales-profit ratios and return on assets ratios.





