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ABSTRACT

The objective of this study was to study tourism behavior of Thai tourist in Northern
Thailand in order to learn their tourism behavior and problem encountered while traveling in
Northern Thailand.

The data were collected from questionnaire completed by 390 independent Thai tourists
in Northern Thailand. Then, the data were analyzed by frequency, mean, and percentage. The
inferential statistics used in this study were T-Test, one-way ANOVA, and factor analysis.

The study found that the respondents were single male and female in the equal number.
Most of them aged between 21 — 40 years old, holding bachelor’s degree. They were employees
in companies/government corporations and earned less than 20,000 baht/month.

The main purpose for their traveling was to relax. Most of them traveled more than 3
days during weekend or holidays.

Most of the respondents acquired tourism information from people closed to them such
as cousin and family member. They made their own decision for travel by themselves. Besides,
the respondents usually traveled with their family member in a group of at least 5 people and set
their own travel program.

The respondents traveled in Chiang Mai, Chiang Rai, Phitsanulok, Lampang, and
Sukhothai, respectively. Cultural tourism received high interest rather than others. The cultural

tourist sites were temples, prathats, and religious places.



The study showed that the respondents put highest concern towards the beauty and fame
of the place. The sub-factors were the beauty/interest, fame, and nature of the place. Female
tourists put high concern on beauty and fame of the place, reasonable travel program when
comparing with the expenses rather than male tourists. High earners put high concern on
convenience and safety tourism rather than low earners. For tourism in Northern Thailand, the
respondents were most satisfied on program tour which included beautiful and famous places.
Besides, most of them encountered problems such as decadent tourist sites and unconditioned

tourist sites.



