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ABSTRACT

This independent study aimed to examine customer’s satisfaction towards the
Saichon Minimart Convenience Store, Mae Taeng District, Chiang Mai Province. Data
collection was completed through 200 walked-in customers at the mentioned store. Then, the
data was analyzed by the descriptive statistics which composed of frequency, percentage, and
mean.

According to the findings, the majority of respondent was married, female whose
ages were between 41 — 50 years old, with primary school level of education. They were mostly
agriculturalists who earned less than 5,000 baht for monthly income. Most of them got to know
about the Saichon Minimart Convenience Store from its sign board. The frequently of their visit
to the store was equally mentioned to daily visit and once a month visit and the times they
mostly visited to the store were specified to 18.01 p.m. — 21.00 p.m. The type of product they
often bought the most was the snack and the majority spent around 51 — 100 baht in each time
of their purchase. They, moreover, pointed out that the promotion which Saichon Minimart
Convenience Store should offer the most was the price reduction. The premium in which those
respondents preferred or were interested the most was a bag.

Based upon the study on marketing mix factors, the customers’ satisfaction was
rated average at high level for the factors namely place, product , price, and promotion, in

orderly.



In terms of product, the respondents rated average their satisfaction at high level
for the first three sub-factors namely the variety of product types, the quality of products and
the rapidness of cashier process and the variety of product brand.

In terms of price, the respondents rated average their satisfaction at high level for
the first three sub-factors namely the availability of price sign, the price of products, and the
alternative rates of price.

In terms of place, the respondents rated average their satisfaction at high level for
the first three sub-factors namely the store’s cleanliness, the inner atmosphere, and the store’s
location.

In terms of promotion, the respondents rated average their satisfaction at high
level for the sub-factors namely the good human relation of the staff service of sale person and
uniform of the staff.

The first problems of each marketing mix factor that customers found from the
Saichon Minimart Convenience Store were revealed as follows. In terms of product, the
problem was mentioned to the unavailability of receipt. In terms of price, the problem was
mentioned to the unavailability of reduction for cash payment. In terms of place, the problem
was mentioned to the irregular of open and close days. In terms of promotion, the problem was

mentioned to the lack or few of advertisement and publicity.
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