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ABSTRACT

The purpose of this independent study was to study the marketing mix factors
affecting consumers selection of motorcycles dealerships in Wianghaeng district, Chiang
Mai province. The data was collected by questionnaires from 400 respondents. The
results of this study were as follow:

A majority of the respondents were males aged between 31-40 years old. Most
of them were the merchants with an average income of between 5,001 — 10,000 Baht
per month and graduated with at least a primary education.

A majority of the sample purchased a second new motorcycle , the most popular
brand and model was the Honda 100- 110 cc. For a special promotion , consumers were
given free accessories, and were given helpful information from the dealerships in
Wianghaeng district.

The marketing mix factors found aspects which were important in high levels
consisted of: people, product, price. Factor were important in medium level consisted of
the factor inside process, physical evidence, promotion, place, respectively.

Product mix found that three highest mean consisted of : quality of

motorcycles, brand of motorcycles, type of motorcycles , respectively.



Price mix found that three highest mean consisted of : get discount under the
condition , cheaper than others, the same price as other dealerships, respectively .

Place mix found that three highest mean consisted of : the store open for a long
time , have many branches for service, clearance of price, respectively.

Promotion mix found that three highest mean consisted of : leasing service,
extended discount before final payment, other accessories included with the bike,
respectively.

People mix found that three highest mean consisted of : the same service , ready
and willing to serve, polite and honest members of staff for consumers, respectively.

Physical Evidence mix found that three highest mean consisted of : the
modernization of the service center, modern equipment in office , atmosphere of the store ,
respectively.

Process mix found that three highest mean consisted of :variety of payment

methods available , quick service , duration of leasing approval , respectively.



