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ABSTACT

The objective of this independent study was to study service marketing mix factors
affecting the consumers® selection of mobile telephone network providers in Vientiane
Municipality Lao People Democratic Republic. The data were collected from 400 people by
questionnaires. Proportional quota sampling of market share ratio of ETL : LAT : LTC : Tango
was 112:32:208: 48 .

The result was found that the majority of the respondents was man, single, 26 — 30 years
old, holding bachelor degree, student and state enterprise official. The salary was lass than
300,000 Kip. Most of the consumers owned one mobile telephone number. For their opinion,
LTC was the best mobile telephone network. Most of them used prepaid type. Monthly expense
was between 20,000 — 50,000 Kip. They desired to continue using their present mobile telephone
network. ETL was the first alternative if the present one was canceled.

For service marketing mix factors, the consumers indicated the overall service marketing
mix factors was very important. The high rated factors are people, physical evidences, process,

product / services and place, respectively. The medium rated factors are price and promotion.



