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ABSTRACT

The objective of this independent study was to study the Satisfaction of retailers in
Mueang District, Chiang Mai Province Toward The Marketing Mix Factors of Panasonic
Batteries. Questionnaires were used to collect data from 244 retailers which bought Panasomc
batteries in Mueang District, Chiang Mai Province. The data was analyzed and explained in form
of frequency tables, percentages and means.

The results from the study were found that most of the respondents were female and
in 31-40 years of age. Their education degrees were in high-school or vocational degree levels.
Most respondents were private owners and operated their retail shops more than.10 years in form
of an individual person. Most of their incomes were between 10,001-20,000 baht per month.

Their most favorite brand was Panasonic (used to be ‘National”) Manganese and
Alkaline group of batteries. Most of the respondents chose to buy Panasonic {used to be
*National”) Manganese batteries size D, AA and also chose Panasonic’s Alkaline batteries size
AA, AAA. Moreover, most retailers chose to buy Panasonic batteries from the agency’s

van.
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For the comparison of expectation and actual perception of the respondents in
marketing factors, it was found that the respondents were not satisfied with product, price,
place and promotion factor. In addition, it was also found that the problems of buying and selling
Panasenic’s batteries toward the product, place and promotion factors were in the lowest

levels while the price factor was in the low level.



