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ABSTRACT

This independent study aimed to explore service marketing mixed factors affecting
the use of credit service of customers of Small and Medium Enterprise Development Bank of
Thailand, Prachin Buri Business Center. Data collection was conducted by 133 customers who
applied for the credit type of service provided by the mentioned bank. The data was then
analyzed by descriptive statistic using for frequency, perceﬁtage, and means.

Based upon the findings, the majority of respondents were male in the age
between 30 — 40 years old with Bachelor’s degree. The average monthly revenue earned from
the respondent’s businesses was in between 100,000 — 500,000 baht. Most of them were in a
position of Business Owner and their companies were registered for a type of one-ownef service
business. Credit limit given by the bank for business / work was 100,000 — 500,000 baht with
3 — 5 years of credit periods (loaning periods).

According to the results of study regarding the service marketing mixed factors,
the respondents paid high concerns respectively on every factor namely people, price, process,

product, place, physical evidence, and promotion.



In a factor of product, the highest sub-factors were paid for three items namely the
credit limit provided by the bank for customers, periods of paying back (loaning periods), and
proper assets using for putting up as collateral.

In a factor of price, the highest sub-factors were paid for the three items namely
the rate of interest, the rate of interest for a case of infringement of the payment date or the late
payment, and the amount of money paid for each installment of payment. )

In a factor of plz;ce, the highest sub-factors were paid for three items namely to
have nationwide branches, to have the location where situated close by and was convenient to
g0 to, and the office space that was large/clean/secured as well as the outer space/parking lot
that was convenient and sufficient,

In a factor of promotion, the highest sub-factors were paid for the three items
namely the free-of-charge for the loaning principal periods, the reduction of interest rate or the
exception of fee, and to have officers to promote/offer services outside the bank.

In a factor of people, the highest sub-factors were paid for the three items namely
the honesty, virtuousness, and moral of officers while providing services to customers, the
correct / clear and easy to understand advices or suggestions offered by the officers, and the
good take care and enthusiasm of officers to serve customers or to rapidly solve customers’
problems.

In a factor of physical evidence, the highest sub-factors were paid for the three
items namely the stability, fame, and image of the bank, the tidiness of interior decoration such
as the arrangement of equipments / documents for requesting credit, and signs, the good and
warm atmosphere of the bank which was nicely decorated in a modern style, and the modern
tools / stationeries.

In a factor of process, the highest sub-factors were paid for the three items namely
the rapidness in making contact and receiving services, the easy and uncomplicated steps to

request for credit, and the proper and basic required documents for attaching the request.



