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ABSTRACT

This independent study aimed to study consumer béhavior and problems in the use of
Counter Service Co. Ltd: branches in Mueang District, Chiang Mai. The tool used for collecting
data was a questionnaire, distributed to 200 samples from 74 branches of Counter Service
Co. Ltd. The data was analyzed using descriptive statistics, namely frequency, percentage, and
mean.

It was found from this study that most questionnaire respondents were single female, 20 -
29 years old. They were employed by private companies or stores. They were either studying or
held undergraduate degree. The average income per family was 30,000 baht. Most lived in
Muang District, Chiang Mai.

In studying their behavior, it was found that most respondents used the service to pay for
infrastructure fees, such as water, electricity and telephone, because it was convenient. They used
the Seven Eleven branches the most. The payment was done mostly during Monday - Friday,
between 16:01 - 20:00 hours. They used the service 1 - 2 times per month and paid 1 bill at
a time. Apart from Counter Service Co. Ltd., most respondents also used ATM service but the
ATM use was less in frequency than with Counter Service Co. Ltd. They made their own decision

when choosing the service.



For problems in using Counter Service Co. Ltd. branches, the respondents found

problems at the medium level for product, price, marketing promotion, physical presentation,

service process, and service personnel. They found problems at the low level for place. .



