Y 1

d' A Y Y a = d‘d Yy a T A Y
BOLIDINIAUAIUVVOATS ﬂ’JWiJWQWfJGl%"U’ENQﬂﬂW]MG]fJﬂﬁGl‘Vi‘lJﬁﬂﬁ"Uuﬁiﬁuﬂ1ﬂ’Ju

Ao A { < 1 o w
YOI ENUUFAIUUAQ 1988 3111A
= A W
R wamlszads sulane
USyan VIMIFINIWM TN

d‘ = Y Y a
aaznssuMsnNUsnmsauaNuuudase

4 Y J
TJONATARNINNITYINHHUY TAUNYNY Usesmunssums
4
'ﬂ'm']ﬁf‘jlsllﬂﬂﬁ llclfflﬂﬁgﬂ"ﬂ‘ﬁ NITUNIT
U )
unneee

9
~

= Qle A o s A = a =< [y
ﬂTiﬁﬂHTﬂiﬂuﬂJﬁﬁQﬂigﬁﬂﬂ IWBANHINGNNTTY AMNNIND 19 uazﬂﬂgmﬁum

[ T a Y a3 1

anmndiaenis InuTmsvudsdudiaiu vosuTEntuddvuds 1988 3100 Uszying lu

Y E4
=2 v A

{ a 1A 1 a o A g 1 o w o
msAnpnsall AegnanlFusmsvudedudaiuuecusEn duddsuuds 1988 e 1w

v < A A 5 ¥ o 9 Ay Y a P2
170 518 1%LL‘]J‘1Jﬁ'E]‘1JﬂHJ L‘]J‘L!LﬂS’E)\‘liJ’f)GluﬂﬁLﬂ‘]JﬁT]JiﬁlllemJ“a 1!1511611“’@‘1/]11@111’3Lﬂ§1$1’i‘1ﬂﬂ

v
aad

IFadaranssaun aaaanly laun anud Sesaz tazAaunds MItaszauanunanelo

J

voailadana q 1duasTavesdainsy
= a 9y A T A Y 1 1 19 o a

HamsanyINganssulumslgusmsvudadua wud aaulvygdinuing

YUAITUAIAIU VOIUTEN 4 namsuuzihininyana wagldanudinydriduusnae A

a [ v

Y
< (] 1% 1T A o w %
saas lumsvudaduar §19u 2 Ao anuazainlumssudeaua §1au 3 Aetuasulu
a (B} = d' Y a ] ] 'd?’ [ d‘
nmsuims higeen Taslianudlumsldusms liudueu naz ldduiuggna meqwuan
A Y a A A A = ] A A a o ~ 1 Y 9
@onlFuTNITNINNgane FordeauaznNuUuFen0veIuTEN lasdeailduiielunsly
] Y
VTMIVUEAITUAT 1091 500 VINADAT
Pseaulszaumsaarausmsndgaouuuuaeuniu Januiane laluszduun
~ o A kY 1 ) ] Y Y Y a 1 Y
FE481AD AD AMUFDINWMITATIHUIY AMUYAND HAZAIUNTZUIUMIIRUTNMT aIuau
a [ I'd o [ ] a
HAANMA AIUMTHUAUDANHUZNIINGNIN AIUMTAAATUNITAAIA LAZAIUTIAL FADU

IS =3 @
suvgeumuianunane v luszauthunais



A a 9o

Hymngndmuuiniiga e dudasdidivdarenediniisiua liaseaunain

q U

Yy a 9 ~ 1 o o J a 1 AA
i%ull’l AUA/VITYUUNOLIIA LAZDATIAIUINITUWNINIINDU



Independent Study Title Customer Satisfaction Towards the Express Transport Services

of Nim See Seng 1988 Transport Company Limited

Author Ms. Prapasri Jabjainai

Degree Master of Business Administration

Independent Study Advisory Committee

Assoc. Prof. Krisana Ratanapruck Chairperson
Lect. Kemakorn Chaiprasit Member
ABSTRACT

The objective of this study was to explore customer behavior, customer satisfaction
and problems towards the express transport services of Nim See Seng 1988 Transport Company
Limited. Data collation was completed through the questionnaires, as the research tool,
distributed to 170 customers. The given data was then analyzed by the descriptive statistics which
consisted of frequency, percentage, and mean. In order to rate levels of customers’ satisfaction
towards each service marketing mix factor, Likert scale was applied.

According to the study about customer behavior in using the services, the findings
were shown as follows. Most customers learnt about the express transport services from the
recommendations of friends. The first concern on the use of service was the rapidness in
transporting products, the second was the convenient service delivery and the third was the simple
service process. Their frequency in using the services was unspecified and seasons did not affect
their decisions to use the services. A reason they mentioned to the most for selecting this
company was about its fame and credibility. In each time, they spent less than 500 baht for the

service charge.



The service marketing mix factors which the respondents rated their satisfaction at a
high level were referred to factors namely place, people, and process, in orderly. In the
meanwhile, they rated their satisfaction at a moderate level for the factors namely product,
physical evidence, promotion, and price.

The main problems encountered were delayed delivery, broken up or destroyed

parcels and higher service charge than competitors.



