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ABSTRACT

The objective of this independent study was to study the consumers’ purchasing
behavior towards Crispy Pork Skin in Mueang District, Chiang Mai Province. The sample
group consisted of 280 consumers in Mueang district, Chiang Mai province. It was conducted
by the convenient sampling method. The technique used for gathering information in this study
was questionnaires. The obtained data were analyzed as frequency, percentage and means.

Most of respondents were 20-29 years old, female, with bachelor’s degree education,
They were students and had income 5001-10,000 Baht per month.

The study found that most of the respondents purchased low fat and flavored crispy pork
skin with brand and package. For type and size of crispy pork skin with brand and package, most
of the respondents purchased low fat and flavored crispy pork skin with 100 — 200 gram in size.
For crispy pork skin without brand and package of the most respondents purchased. For type énd
size of crispy pork skin without brand and package, most of the respondents purchased low fat

and flavored crispy pork skin with less than 100 gram in size. Most of the respondents spent




less than 50 Baht for buying crispy pork skin from Suthep (Ton Payom) market. They made
decided by themselves to buy the product at 1-2 times per month. The interesting premium that
the respondents like were Nam —Prick-Num. Most of them knew the information about crispy
pork skin from friends, and mostly bought for consuming.

For marketing mix factors affecting on consumers’ purchasing behavior towards crispy
pork skin in term of product, it was found that the respondents firstly considered the product
freshness. In term of price, it was found that the respondents firstly considered the price label. In
term of place, it was found that the respondents considered the easy buying. In term of
promotion, it was found that the respondents considered the salesperson with good mamner and
politeness.

For the problems of marketing mix factors affecting on the respondents in purchasing
crispy pork skin, most of the respondents found that the overall problem in buying the product
was average of high level. Rancidity was the product problem. The overall problem of price
affected on the respondents had average at low level. Problem of no price label affected on
purchasing of crispy pork skin at high level. No bargain and unstable price were problems
affected on purchasing of crispy pork skin at low level, The overall problem of place affected on
the respondents” purchasing of crispy pork skin at low level. There was no parking area. The
overall problem of promotion affected on the respondents’ purchasing of crispy pork skin at low

level. It was impolite salesperson.




