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ABSTRACT

The objective of this independent study was to study the consumers’
behavior towards Japanese food restaurants in Mueang District, Chiang Mai Province.
The data were collected by questionnaires asking consumers who used to use Japanese
food services 40 persons each at five restaurants to get a total 200 samples, and
analyzed on the basis of  frequency, percentage and arithmetic mean.

It was found from the study that the respondents were female more than male,
21— 30 wyears of age, and mostly single, being student and in working age with
undergraduate education, Most earned lower than 5,000 — 20,000 baht per month.

| Most respondents, favorite orders were sushi, seaweed — wrapped rice, keawsa,
sashimi set, ramen, box —meal, stuffed rice, grilled salmon with sauce or salt and grilled
Saba with sauce or salt. The consumers preferred broiled, grilled or raw and fried food.
They preferred sweet, salty, spicy and mild taste. They always ordered drinking water,
ice-green tea (refillable), hot-green tea (fefillable) and juice. The reasons for choosing

particular restaurants were food tastiness, fresh and colorful food, clean place and good



surrounding. Visiting time was wusually during 4.00 —~ 9.00 pr_n.' on holiday (Saturday -
Sunday) and spending 2 -3 visits per month. Most consumers understudy used to visit
3 Japanese food restaurants, generally including Fuji, Zen and Oishi restaurants located in
the Central Airport Plaza. They spent less than 500 baht per meal and chose to sit on
chair. They knew the Japanese food restaurants from television, advice by friends or
someone they kmew, from advertisement and billboard or leaflet. Frieﬁds and themselves
were influential on the decision in using Japanese food restaurants services,

The marketing factors which influenced the restaurant preference of the
respondents at a high level were process, personnel, physical appearance, price and
product factors at the mean values of 423 422 4.07 3.99 and 3.73 respectively. A
moderate level of satisfaction was rated for promotion and place.

The sub factors of product factor which influenced the restaurant preference of
the respondents at a high level were deliciousness, freshness and quality, cleanness of
food, buffet, arrangement, food sets, decoration, reputation and special dishes or
recommended food respectively. The sub factors of price which were ranked at a high
level were price appropriate with quality, food price, clear food menu with price list and
beverage price, respectively. The sub factors of place factor which' were ranked at a high
level were abundant parking space, convenient open hours to get service, located in
department store, location in the center of community and location close to home or
resident, respectively. The sub factors of promotion factor ranked at a high level were
discounts given for frequent patrons, advertisement by mass media and membership to get
- privileged respectively, The sub factors of personnel, process and physical appearance
factors in all aspects influenced the restaurant preference of the respondents at a high

level.



