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ABSTRACT

The objective of this independent study was to study service marketing mix factors that
affected higher vocational students in Hat Yai District in Songkhla Province, towards the
selecting of school among 7 private higher vocational schools, namely Hat Yai Umnuaywit
Business Administration School, Hat Yai Commerce School, Songsaeng Commerce School,
Southern Technical Technology School, Hat Yai Technology School, Udomsuksa Commerce
School, and Hat Yai International Business Administration School. The data was collected from
questionnaire distributed to 359 students. The data was then analyzed using descriptive statistics,
namely frequency, percentage, and mean.

The results from the study of personal data showed that most of the samples were female,
and their parents had private business, with monthly income per family of 10,001-15,000 baht.
The most influential persons in selecting a private higher vocational school were their parents.
They obtained information about schools from their acquaintances.

From the studying of marketing mix factors, it was found that the samples ranked all
factors at the high level, in the following order: personnel, process, product, physical appearance,
price, marketing promotion, and place, respectively.

The sub-factor that was ranked first in each category was as follows. For personnel, it

was teachers credentials and teaching ability. For process, the announcement of admission results



was quick. For product, it was the curriculum. For physical appearance, there was enough light
in the classrooms. For price, installment payment was available. For marketing promotion, there
was advertisement at educational fairs. And for place, knowledgeable personnel gave advice at

schools.



