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ABSTRACT 

 

  This independent study aims to investigate how media exposure and its affect on 

consumer’s mobile phone purchasing decisions, focusing on Mueang Chiang Mai District in 

Thailand. The sample population consisted of 15 to 30 year-old consumers living, studying or 

working in Mueang Chaing Mai District and who had bought mobile phone within the last six 

months. Data was collected from 337 people using a quota sampling method. A questionnaire was 

used as a tool for collecting the data, and a descriptive statistics method was used to analyze the 

data, using frequency, percentage, mean and standard deviation calculations. Inferential statistics 

were used to analyze the data using t-test and One-way ANOVA 

  The results of the study show that most questionnaire respondents were female, 

aged between 15 to 20 years old, single, and usually studying at high school or for a diploma. 

  The respondents earn an income of less than 5,000 Baht per month, already own 

one Nokia phone of a price between 3,001 and 6,000 Baht, prefer to buy their mobile phone from 

Kad Suan Kaew shopping centre and use it for making and receiving phone calls only.  

  The study results show that the media the populace is most exposed to in terms 

of advertising for the purchase of mobile phones is television, follow by the internet and 

newspapers. The results also show that the form of media that most affects peoples’ purchasing 

decisions are television, the internet and newspapers. 
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  The decision making and purchasing behavior of the sample population based 

upon the media received and the different stages of a purchase, is as follows: 

 The perception of need phase: the study results show that normally users want a 

mobile phone that has a camera and/or video camera, the ability to play MP3/MP4/FM Radio and 

has a good look. Usually information about the products’ physical attributes like size, color, 

weight, function, features, brand and model are taken from television advertising, followed by 

friends/family and the internet. 

The information searching phase: the study results show that after the user has 

decided he or she wants a mobile phone, additional information will be needed about function, 

features and the product’s physical attributes like size, color, weight, brand and model. The 

internet and websites are the primary source of information at this stage, followed by television 

and friends/family. 

Choice evaluation phase and purchasing phase: results show that the factor most 

affecting the decision to purchase a mobile phone or not at this stage is the product’s physical 

attributes such as its size, color, weight, functions and features; the brand and the model. 

The consuming phase and after-sales phase: the study results show that most 

users do not find information to compare the phone they currently use with the newer one. For 

those who do compare their current phone to their new one, most use the internet followed by 

friends/family. 

  

   

     

 

 


