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25-35 �6 
36-45 �6 
46-55��6 
56-60��6�

78,702 

84,457  

69,340 

23,906  

30.69 

32.94 

27.04 

9.32 

92 

99 

81 

28 

�%�� 256,405 100 300 
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(Descriptive Statistics) ��������%&  
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