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2.  (Marketing Mix)
 (2536, 432-434)

Philip Kotler (Marketing Mix)  “
”
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(Personal Selling)  (Nonpersonal Selling)

  5. (People) (Employees)

 (Selection) (Training) (Motivation)

6. (Physical Evidence and 

Presentation)

(Total Quality Management: TQM)

  7. (Process)

(Customer Satisfaction)

 3.  (Long Stay) 

 (Long Stay Foundation)
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