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ABSTRACT

This Independent Subject is designed with an aim to study needs of Japanese for Long Stay
Accommodations on Changklan Road, Amphoe Mueang Chiang Mai. The author has collected
data from a sample group of 200 Japanese visitors who are currently residing, or have had long-
term residency experiences, for a period of more than 30 days, without actual ownership of their
places of residence. Data from the sample group was collected between the months of February
and March of 2008, with the following findings being compiled from statistical frequency values

and averages.

The author’s studies have found that the sample group members were largely
unaccompanied Japanese males of less than or equal to 40 years of age, and had been residing in
Chiang Mai for a period of 1-3 months. Most of the members had no previous long-term
residency experience in a foreign country but stated that, provided with the opportunity, they
would be inclined to return to Chiang Mai again, and would certainly recommend Chiang Mai to

others as a desirable destination for long-term residency. Leisure was stated as the main objective



for residing in Chiang Mai, and subjects revealed that all information concerning accommodation
in Chiang Mai had been sourced privately, with a majority of the sample group renting

guesthouses or condominiums at a rate of 3,001-6,000 Baht per month.

Findings from the study needs of Japanese for Long Stay Accommodations on Changklan
road, Amphoe Mueang Chiang Mai. have revealed that up to 64.0% of Japanese visitors do not
wish to purchase their dwellings, with only 36.10% stating that they would be inclined to
purchase residences, in the form of detached houses, with prices ranging between 1,500,001-

2,000,000 Baht.

When sample members were introduced to the Product Concept of Residential Projects
on Changklan road, Amphoe Mueang Chiang Mai, up to 32.5% of survey participants showed an
interest in purchasing residences from the stated Residential Project, revealing that ChangKlan
road was a prime location for the project, and most would be willing to purchase single bedroom
and bathroom units of aproximately 35-50 square meters. Participants who showed an interest in
this particular Residential Project within Chiang Mai highlighted the importance of all marketing
factors in their decision making process, requesting that the following services and facilities be
available: wireless internet throughout the entire site, installation of Cable Television and the
provision of the NHK Channel, seasonal rates throughout the year, convenient transportation,
proximity to banks and a hospital, a special rate for long-term visits, staff members and service
attendants who are communicative in Japanese, a security system installed throughout the project,

and the ability to make reservations via the internet.

The study has also revealed particular preferences for certain structural characteristics,
with participants desiring buildings that are mainly comprised of glass and rising at least 8 stories
in height, with exterior and interior walls of light shades, such as white and beige, and matching
wooden furniture items with interiors designed in the traditional Lanna style. In response to the

decision between purchasing and renting accommodations, up to 40.6% of sample Japanese



visitors were interested in purchasing units within the project at a price of 300,001-600,000 Baht,
and up to 37.1% of the sample group revealed that they would be interested in renting units

between 3,001-6,000 Baht.



