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ABSTRACT

The independent study “Employee Engagement Towards Federal Express (Thailand)
Company Limited” aims to study employee engagement in Federal Express (Thailand) Company
Limited. In this study, the data collection process was done by distributing a questionnaire to 226
randomly selected employees from all 6 branches of the company, namely Suvarnabhumi Airport
Branch, Nangna Branch, Laksi Branch, Praramsi Branch, Headquarter Office and Chiang Mai
Branch. Descriptive analysis namely, frequency, percentage, mean, variance and regression were
used for data analysis.

According to the survey results, most of the respondents were male, between 26 and 30
years old, and graduated with Bachelor’s degree. Their monthly income ranged from 10,001 to
20,000 Baht. Most of them were at operation level and had been working for the company for 1-5
years. The number of employees was at the highest at Suvarnabhumi Airport Branch, Bangna
Branch and Laksi Branch respectively.

The results of the study show that employee engagement of the company was at the level
of “Engaged” with the respondents’ opinion at the high level. The following engagement
components were ranked from the highest to the lowest: company, job, human resource
management and leadership. The components that effected employee engagement significantly

were organization and human resource management. For personal characteristic, the factors that



had significant influence on engagement were age, educational level, position and period of

employment. The factors that did not influence any engagement component were sex and income.



