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ABSTRACT

The purpose of this study was to study the marketing mix factors affecting on farmers’
decision on purchasing organic fertilizer in Sop Prap District, Lampang Province. The data were
collected from 400 farmers in Sop Prap District, Lampang Province by using questionnaires. The data
were anatyzed by descriptive statistics, frequency, percentage, mean and standard deviation.

Most of the respondents are male, age between 40-59 years old, holding secondary school
certificate, paddy cultivation with area less than 10 rais and income between30,001-50,000 bath per
annum.

It is found that all farmers know the organic fertilizer and the most of them used to purchase

the bat and the global brand from Sop Prap Cooperative Limited. They purchase fruit stimulant

formula. One to three sacks' were bought at a time. The organic fertilizer was bought once a year.
They usually buy the organic fertilizer on weekdays (Monday- Friday). The reason for choosing the
organics fertilizer is that it improves the soil condition. On the other hand, they do not purchase the

organic fertilizer due to not many formulas to choose.



The overall of marketing mix factors affecting on the farmer’s decision to purchase the
organic fertilizer is very importantly rated. Each sub factor of the marketing mix factors is aiso very -
importantly rated. Place, product and price are high rated, respectively. For promotion factor, its

important is moderate rated,

The overall problem of marketing mix factors affecting on the farmers® decision to purchase

organic fertilizer is moderate rated. Each sub factor of the marketing mix factors is moderate rated.



