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ABSTRACT

The objective of this independent study was to study marketing factors affecting
(Chiang Mai) passengers’ selection of bus service to Bangkok from Chiang Mai Bus
Station Two (Chiang Mai Arcade Station). The data were collected by using questionnaires
distributed to 363 passengers of 17 bus companies using the bus service standard 1 were
the special VIP air-conditioned bus (VIP), the first class VIP air-conditioned bus and the
first class air-conditioned bus, the bus service standard 2 was the second class air-
conditioned bus. The data were selected by convenient sampling and then, it were
analyzed using descriptive statistics such as frequency, percentage, mean and weighted
mean.

The study showed that most of the respondents were single female aged between
25-29 years old, holding bachelor’s degree. They were employees of private companies
with monthly income between 10,001-.15,000 baht. The purpose of using the bus service
was it is a cheap transportation for work and business. The passengers traveled 1-3 times
per year. Those who fraveled tended to choose the first class air-conditioned busses

during 8.00-8.59 pm. Because the busses will arrive the destination in the morning.. The



respondents used bus services of the Sombat Tour co., Ltd. at the highest level. The
major reason for passengers in selection bus service was safety.

All marketing factors affecting (Chiang Mai) passengers’ selection of bus service to
Bangkok from Chiang Mai Bus Station Two (Chiang Mai Arcade Station) were rated a
high average score. Those were people, process, place, promotion, product, physical
evidence and price, respectively.

The product sub-factors which affecting (Chiang Mai) passengers® selection of bus
service the most and at a high level were good condition of bus, the cleankiness of
blanket/head support, and several routes.

The price sub-factors which affecting (Chiang Mai) passengers’ selection of bus
service the most and at a high level were reasonable ticket fee for services and bus
- condition, fee of ticket charge, and reasonable freight charge.

The place sub-factors which affecting (Chiang Mai) passengers’ selection of bus
service the most and at a high level were online ticketing, several ticketing channels such
as telephone, agencies, ATM boots, internet, and etc, and convenient and easy location of
ticket counters.

The promotion sub-factors which affecting (Chiang Mai) passengers’ selection of
bus service the most and at a high level were polite officers, membership and discount,
and accumulated tickets for a fee ticket.

The people sub-factors which affecting (Chiang Mai) passengers’ selection of bus
service the most and at a high level were skillful drivers who followed the .driving
regulation, pleasant personality with a service mind of the bus hostesses, and good
personality and politeness of the bus hostesses.

The physical evidence sub-factors which affecting (Chiang Mai) passengers’
selection of bus service the most and at a high Iev¢1 were the comfortable of seats,
wide/convenient seats, recline seats, computer ticketing, and ticket counters with
company’s logo.

The process sub-factors which affecting (Chiang Mai) passengers® selection of bus
service the most and at a high level were at least 2 bus drivers per round, on time

departure, on time arrival, and fast ticket selling.



The problems most found in each factors were dirty restroom, unstable ticket fee,
overlapping booking, impolite ticketing officers, fast driving drivers and not followed the

driving regulations, old and ruined inner bus structures, and delayed bus arrival.



