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ABSTRACT

The objective of this study was to study factors affecting egg purchasing of middlemen
in Chiang Mai Province. The data was collected using questionnaires distributed to 50
middlemen which were selected by quota sampling. The number of middlemen were selected by
the ratio of each producer’s market share in Chiang Mai. Then, the data was analyzed by
descriptive statistics using frequency, percentage and mean.

The study found that most of the respondents were female, aged between 21 — 40 years
old. Primary school/high school was their highest education background. They were in egg
business for 5 — 10 years and earned 10,001 — 30, 000 baht/month. Each purchase was not
exceeded than 100 racks. They bought from one farm, paid by cash and purchased 5 — 7 times a
week.

The study revealed that the environmental factor affecting egg purchasing of middlemen
in the normal condition was the size of egg market, while fame and reliability of egg farms were

factors in the bird flu condition.



The internal factor affecting egg purchasing of middlemen was purchasing objective.
The respondents purchased eggs for wholesaling and retailing and they did not have future
purchasing contract.

For the interpersonal factor, most of the respondents did not have relationship with any
egg farm or company.

For marketing mix factor, it was found that all most all of the factors affecting the
respondents in a moderate level, except place was in a high level. The sub-factors of each factor
with the highest mean score were as follows: For product, it was the freshness of eggs. For price
it was prior notice for price changing. For place, it was delivery service and the emphatic
salespersons was for promotion.

Most of the respondents rated all problems in a low level. The sub-factor of problems
which was rated in a high level was insufficient eggs. The sub-factor of problems which was
rated in a moderate level was low quality of egg’s shell such as pale color, dirty, thin shell as well

as higher price than other middlemen.
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