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ABSTRACT

This independent study aimed to study the consumer’s attitudes toward genetically
modified foods of ready to drink soya milk in Bangkok Metropolitan. The data were collected
from 400 samples consisting of 200 consumers of ready to drink soya milk and 200 non-
consumers of ready to drink soya milk. The data were analyzed by descriptive statistics, i.e.,
frequency, percentage and mean, including inferential statistics, i.e., t-test at 0.05 significant
level. The study found that :

The Genetically Modified Foods knowledge, especially, for the related Food Laws
concerning the Genetically Modified Foods of soya milk consumer were so little, This resulted in
the consumers lost their confidence in the safety consumption of the Genetically Modified Foods.
To build more confidence, they needed the strictly on food safety assessment by the government
in addition to labeling of the Genetically Modified Foods component on product label. The reason
to consume the soya milk which may contents of the genetically modified foods was to get the
nutrition value from product.

According to the behavior of ready to drink soya milk consumption , most of them
drank the UHT product and UHT ready to drink soya milk. The favorite brand was Vitamilk. The

consumption was around 1-2 time per week, for breakfast and before bed time which found in the -



convenient store. The family and the television media have high impact for the consumption of
the soya milk which may with the Genetically Modified Foods.

According to the marketing mix factors which influenced to consideration of ready
to drink soya milk purchase, the factors rated at the highest everage score were as follows : for
Product aspect, luscious and delicious products. For Price aspect, the price was align with quality.
To consider the Place aspect, should be thoroughness and easy find. For Promotion aspect, there
should be the advertisement insuring quality and safely by the experts. _

Problems of ready to drink soya milk consumers were as follow : product’s problem
was the unclearness of the Genetically Modified Foods and problems of promotion was lacking of
public relations about the Genetically Modified Foods,

For non-consumer of ready to drink soya milk, their knowledge level on the
Genetically Modified Foods, especially, for the related Food Laws concerning the Genetically
Modified Foods of soya milk consumer were also so little resulted in they lost their confidence in
the safety of the Genetically Modified Foods consumption. They needed the strictly on food
safety assessment by the government in addition to labeling of the Genetically Modified Foods
component on product label to build thier more confidence,

The reason to not consume the ready to drink soya milk of non-consumer was due to

the not good taste of ready to drink soya milk ,



