A A vy v a a Ay o o Y a
FOLIDINIIAHUAINUUUD I Wf]@ﬂiﬁllﬂ’lﬁlﬁﬂﬂj’lﬂﬂl’lﬂﬂ’lllﬂﬂﬂﬂﬂﬂumﬂ\ilﬂﬂiiﬂﬂ

Tudunoiios 3aniaealv
= a [ 4 =Y
HIvey YA FAsan 115z iive
USayan VINIFINIUMITUNG

d‘ = Y Y a
ﬂﬂ!%ﬂﬁiuﬂ‘lﬁ‘ﬂﬂiﬂ‘lel'lﬂ'l‘iﬂﬂﬂ?'l!!‘ﬂ‘l]@ﬁﬁg
Y1 4 o v A
HYIAITANT10158 AT. WHI auatlsea  dsesunssums
Y o
H

¥ ANTI158 Yansssa naunau NITUNIT
% v
UNNAED

= d‘ a A 9 [ @ 9y a o A
MIANHUTRINGANITUMTADNI UV RUT]IITUYRIRUT Inn ludunouied
[ v A [} = 4 A = = a A 9 @
Tadaeddvy  Dlegilszaed  eAn¥IDINgANIIUMIaDnIMespuLlIgliuve
Y a ) A o v A 1
AUT 1nn Tuduneiiios daniameslvy
= 09.:’ dyd 9 9 9)4'4 09.:’ 1 =1
MIAn¥IAsatnUswIWToya laglsuuudouniy dounwnngntetgds 15 1
4?’ d‘ Y a Y LY ] o A (% v A ] am
Jull maelduimsnnimaee wazerdeodluadunoies Janiameslnt Taeisms
1ONAIDE VLA INANUETZAIN (Convenience Sampling) 3112 400 318 NIUNGELHY
o o =\ [ v A ] d' z d' 1 ] J 9 9
Pagifu Tudunoies Jandamealvl Ndvluaounane Wy aaaaa guanisa uazi
U o d’g 1 1 o Y d' Y a 4 aa 9
eempuilagiiunasegamuvasmay hieyahn ldninszdlszurananedda lagld
ADABINT T U (Descriptive Statistics) sznoudie ANud (Frequency) $ouny (Percentage)
AR
1azAUnay (Mean)

=)

9 1 [~ a = a2} A2 = @ a
gaouuuvaauowaIu Ivapihuweavae Jeig 25 — 34 1 imsanuszaulsyanas

9
F4

aoumnlaa orwwiinanuuSENenyy taziingldne@au 5,001 — 10,000 1N AYFD

a Y [ A S Y dy a g a 1 ng; =
guamlszinnesnelsa InNNgea imlsnelumsseauaunaeasnss 100 — 250 v I

(

g}

Y
aglszasd lumsgenndosmssnmlsadlesiulsn  namsRuihe/1d5ugiiame

3

A

[} L A 9 A 9 d’ =1 v A 9y a

Jogiszaealumsdonlyusnmsnniuviseuioaues  umsdadulalums@enlyuinig
k) 1 q9Y A 9 v o rd 4 =
Al Tasa g lsusmsnniunean luiuiuns - qns a1 17.01 — 19.00 u. 3

o Y a ] & 1A 2 A Y a 9
ﬂ'J13JﬂGlUﬂ1ﬁan]5‘]J§ﬂ’liﬂ’]ﬂﬁ’]uﬂnﬂfﬂ 1 -2 A0 “]Nfﬂglaﬂﬂclslﬂ_lﬁﬂ’]ﬁ’ﬂﬁlﬂﬁ'lusll']f]fnlllleﬂ



UBIAUAYI (Stand Alone) aztdonlFusnmsnnmneeusnmlndninoide sz ldusms
9 Ada I U a wvAa 9 d'sl 1 A Y a
e Tunsaidimsnuiheriagiame  Jeyafidesmsneumsidenldusmsun
A A 9 A @ =\ o o ¥ 1 Y= o Y Aa 1
Wga Ao doyanernumsiimdrnsdsziriuaaeanar dauanuidnuaimslduims @
Tngtianuddnnely ualunsdindianuidnaeudnalinels uazluwels gl maneen
Y 1 (] )] A Yy a Y 9 A A ) Y
Sulmi dwlvaudinzdenlsusminniwneniwauimell  tazernzuuziilv
4' A 9 a 9 9 A A 9 a 1 ~ [ 9
yanadwaon Iusmsnniuansenduduine lu1gusos dauilymanunains e
a A A Y 19 '
usms Hamnnuuniiga laun s imangeau
kY o o Aa 1 v Aa A 9 1 v A o @
aihiohinademsdaduludens e wun  Hadvhlianuddaun o
MerdpatumIuims msliduugth USne qaunmuess ANuageIn HazANUAINYDY
Y a 9 A o A o 9 VA ~ 9
$1u simaum uazmsiineeasoazaan dudeilinnuddagiunan 1dun serdesvesiu
A A A Y A 1 I 9 ] o v A o W
MIVUTMINNGUAMDUY tagms lasaniunndeany Wudu dwuihiedlinnud iy
Y 9 1 = o a 9 o a
Yoo Taun MsumIsszRualeingniae

NIMIANYINUN ANuuana1veadedIuyane 15U 1Wel 91y SZAUMIANE

= 9 (= 1 a A 9 % Y Aa
ADIUNIN DIFN LL@Z?WEIUI&'N hlﬂJﬂJNZW]fJWE]@]ﬂi‘illGluﬂTﬁLﬁf)ﬂﬁu‘lﬂﬂfﬂlmuﬂ%ﬂ‘uuﬂl@\‘]Ej‘U'ﬁIﬂﬂ



Independent Study Title The Consumer’s Behavior in Drugstore Selection in Mueang

District, Chiang Mai Province

Author Miss Thidarat Baramichai

Degree Master of Business Administration

Independent Study Advisory Committee

Assistant Professor Dr. Patchara Tantiprabha Chairperson
Assistant Professor Piyaphan Klunklin Member
Abstract

The objective of this independent study was to study the consumer’s behavior in drug
store selection in Mueang District, Chiang Mai Province. The data was collected from the
questionnaires distributed to 400 customers aged 15 years old and upward and living in Mueng
District, Chiang Mai province. Samplings were done by using convenience sampling from
customers of drugstores in Chiang Mai province which were located in department stores, fresh
markets, and in community areas. Then, the data was analyzed by descriptive statistics
comprising of frequency, percentage and mean.

The study found that most of respondents were single female, aged between 15 to 34
years old, with bachelor degree. They were employees in private companies and earned 5,001 to
10,000 baht per month in average. The respondents spent 100 to 250 baht per purchase in
drugstores for preventative medicine, medicine for curing accident wounds for themselves. Most
of them used the service from drug stores on Monday to Friday during 5:01 pm to 7:00 pm. The
frequency of purchase was between 1 - 2 times per month. Most of chose a sole ownership
drugstore located near by their residence. The respondents were satisfied in a high level if a
pharmacist was available in the drugstore. Most of them satisfied with the after sale services and

repeated purchase on the drugstore.



For the unsatisfied respondents, they would find a new drug store. Most of the
respondents used services from drug stores which they used to and they would recommend the
drug stores to their friends. Besides, unreasonable price was the major problem.

In addition, the study showed that factors affecting the consumer’s behavior in drugstore
selection at a high level were the advisory services, the consulting, the quality of the medicine,
the cleanliness and the brightness of the store, price, and the convenience of parking space.
Factors affecting the consumer’s behavior in drugstore selection at a moderate level were store
reputation, other health services, and advertising media. A credit card payment did not have a
significant effect in the drugstore selection.

From this study, personal factors such as sex, age, education, marital status, occupation,

and income did not affect to the respondent’s behavior in drugstore selection.



