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Abstract

The objective of this independent study was to study the consumers behavior towards
purchasing artificial ornaments in Mueang District, Chiang Mai Province. The data was collected
from questionnaires distributed to 400 consumers. Then, the data was analyzed by descriptive
statistics such as frequency, percentage and mean. The study found that most of respondents were
single female, aged between 20 — 30 years old. Their education background was bachelor’s
degree. They were employees in private companies and earned 5,000 — 10,000 baht per month
in average.

The study revealed that most of the respondents purchased artificial ornaments less than
1 time per month in average. Male consumers were mostly purchased artificial rings. The rings
they purchased were mostly in an ordinary style with no further decoration in a price ranged
between 101 — 500 baht in average. The style of the ornaments was the main criteria for
purchased artificial ornaments. The main reason for purchasing was for personal usage. They
would purchase ornament when they want to purchase or when they found the ornaments they
like. They usually made their own decision for purchasing and gained information about the
artificial ornament shops from words-of-mouth. They usually purchased artificial ornaments from

kiosk in department stores. Besides, after the purchase the respondents were satisfied at a high



level. They likely kept the artificial ornaments as their collection after used. The after sale service
that the respondents mostly used was maintenance service.

For female consumers, the study revealed that they likely purchased artificial earrings.
The earrings they purchased were mostly decorated with artificial diamond in a price range
between 101 — 500 baht. The style of the ornaments was the main criteria for purchasing. The
reason for purchasing was for personal usage and they would purchase ornament when they want
to purchase or when they found the ornaments they like. They usually made their own decision
for purchasing and gained information about the artificial ornament shops from words-of-mouth.
They usually purchased artificial ornaments in the department stores. Besides, after the purchase
the respondents were satisfied at a high level and they likely kept the artificial ornaments as their
collection after used. The after sale service that the respondents mostly used was maintenance
service.

In addition, the study showed that factor affecting the respondents purchasing behavior at
a high level were reasonable price and quality, the levels of price, modern style, services, quality,
discount, convenient service, after sales service, premium gifts, the cleanness of the shop,

the products display both inside and outside the shop, respectively.



