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ABSTRACT

This independent study the purpose of studying the marketing mix that affects the buying
decisions of PTT lubricants made by fishing boat business in Samut Parkan, Samut Sakhon and
Samut Songkhram. It is based on the collecting of 30 samples of surveys with the analysis of

description statistics consisting of Frequency, Percentage and Mean.

The majority of the interviewees are male, aged between 40 to 49 with bachelor degree.
All interviewees buy lubricants from PTT, mostly SEATEC 5000 15W-40. Other than PTT, they
also buy other brands of lubricants with Shell being the most used. The periods of changing
lubricants are mostly once-a-month. Quantity of buying depends on works with owners of the

businesses being the ones who make decisions of purchasing through PTT's dealer.

From the surveys, interviewees responded to Marketing Mix which consists of Product,

Price, Place and Promotion, as follows:

Product- Interviewees, on average, valued the Product facto as important-with the quality

of engine maintenance being the most important.



Price- Interviewees, on average, valued the Price factor as important-with the price of

lubricants being the most important.

Production- Interviewees, on average, valued the Production factor as not so important-

with free products with bundle purchase being the most important.

As for the problems affecting buying decision for PTT lubricants, from the surveys,

Interviewees gave response for each problem, as follows;

Product Problems- Interviewees faced the problem of Quality Control as the most
significant, with unmatched qualification of the products and no after-sale service (e.g. no regular

visit from technicians) being the next significant problems.

Price Problems- Interviewees faced the problem of PTT's higher price compared to some
other brands as the most significant, with changing price without notice being the next significant

problem.

Place Problems- Interviewees faced the problem of dealer's support as the most
significant, with inability of product maintenance for proper period of time being the next

significant problem.

Promotion Problems- Interviewees faced the problem of inconsistent assistance form
dealers and PTT's technicians as the most significant, with no-introduction to new products being

the next significant problem.
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