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ABSTRACT

The objective of this independent study was to study marketing mix factors affecting
decision on selecting Kasikornbank’s Credit Services for Small Business of Small Entrepreneurs
in Mueang Samut Sakhon District. The data was collected from 300 questionnaires of sample
group and analyzed by Descriptive Statistics consisting of frequency, percentage and mean.

The study found that majority of the sample group who did businesses in personnel type.
They were business owner with commerce (wholesale/retail). They earned income more than
900,000 baht/month. They considered about their business themselves. Their receive credit, in
overall, no more than 3,000,000 baht. Most of them used credit service by taking a withdrawn
more than money in their accounts. And the data source of bank’s service which they knew were
from bank officers who persuade them.

Marketing mix factors affecting decision on selecting credit services for small
businesses, in general, were satisfied by them at high level. The factors were as follow :

For product factor, the first sub-factor the answerers were very satisfied was one-stop
service.

Price factor, the first sub-factor they considered was rate.



Place factor, the fist sub-factor which was considered, was the convenient location.

Promotion factor, the answerers considered the advertisement and public relations in the
first sub-factor.

People factor, kindness, human relations and good service of officers were considered
firstly.

Process factor, the first sub-factor they considered firstly consisted of the accurateness
and reliability

Physical evidence factor, fame and image of the bank were considered.

The study’s result of problems of marketing mix factors affecting decision on selecting
credit services for small businesses, in general, were considered at low level. After dividing
problems from each factor found that problems of product and price factors were medium. The
problems of place, promotion, people, process and physical evidence factors were considered by

answerers at low level.



