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ABSTRACT

This independent study aimed to explore services marketing mix factors
influencing the selecting of business consultant services of entrepreneurs in Chiang Mai
province. Data collection was conducted through questionnaires distributed to 120 entrepreneurs
iry Chiang Mai. Then, data was analyzed by descriptive statistic for frequency, percentage, and
mieans,

The research findings suggested that most respondents were male whose ages
weere between 41-50 years old. Most respondents were owner/entrepreneur with the Bechelor’s
&egree. Most of their businesses were in a type of company limited (Co., Ltd.) under a category
o f business for production. They had run their businesses for more than 10 years and had the
r<gistering fund not over than 30 million baht. The findings revealed that they had 51-200
prermanent employees (daily and monthly types of employee). Most of them used business
c-onsultant services with the support from government section. They also revealed that they
wsed business consultant services from private companies located in Chiang Mai. Types of

s.ervice they mostly used were people development and training. The majority learnt about the



Ministry of Industry. The reason of using business consultant service was referred to
expectation analyzing and solving problems of the organizations. In addition, they believed that
the principle for payment should be fairly set in relation to the scope of consultation.

Regarding the services marketing mix factors influencing the selecting of business
consultant services of entrepreneurs in Chiang Mai, the findings suggested that respondents
rated at the highest for factors namely product, people, and process, whereas the factors namely
price, place, and physical evidence were rated at only high level. However, the factor of
promotion was rated at low.

In product factor, the entrepreneurs rated at the highest for the straight-to the-point
problem’s analysis and solution. In price factor, they rated for the appropriate rate for service
charge. In place factor, they rated for the location where was convenient to contact. In
promotion factor, they rated for the advice from the one who used services from a business
consultant company. In people factor, they rated for the proficiency of staff. In physical
evidence, they rated for the offer of facilities such as television, newspaper, magazines, and rest

rooms. In process factor, they rated for the easy to understand and uncomplicated working steps.



