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WA : New Product Adoption and Diffusion Process, 2006: (Online)
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N ] A VoA Yo Y a o Y a .
Opinion Leaders) c]qummimmmﬂﬂqmﬂug«jmmﬂwammmwmmﬂTuTaEJ (Opinion
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Leaders) 18 Tasldfn e Childers (Trepte and Scherer, 2004: Online) Hiavua 6 may 14

Y
MIIAAMDL Likert Scale TasTanbazA101) A1l

1. In general do you talk with your friends and neighbors about ........... ?
Very Often Never
5 4 3 2 1
2. When you talk with your friends and neighbors about .............. ,doyou:
give a great deal of information give very little information?

5 4 3 2 1
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3. During the past six months, how many people have you told about ........... ?
told a number of people told no one
5 4 3 2 1
4. Compared with your circle of friends, how likely are you to be asked about new........?
Very likely to be asked not at all likely to be asked?
5 4 3 2 1
5. Inadiscussion of new .............. , which of the following happens most often?
You tell your friends your friends tell you
5 4 3 2 1

6. Opverall in all of your discussions with friends and neighbors are you:

Often used as a good source of advice Not used as a good source of advice?

5 4 3 2 1
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o 9
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msei 1 udasanvazvesmaudidiunianssuima Tulad (Life-Style Characteristics

of Innovators and Non innovators) (New Product Adoption and Diffusion Process,

2006: Online)
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