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Abstract

This independent study aimed to study consumer buying behavior for fresh longans in
Mueang district, Chiang Mai province. Questionnaires were used to collect data from 2 sample
groups of Thai consumers who had previously purchased fresh longans in Mueang district,
Chiang Mai, drawn by Convenience Sampling, e.g. (1) 200 samples of Thais whose residences
were in Mueang district, Chiang Mai; and (2) 200 samples of Thais whose residences were not in
Mueang district, Chiang Mai, but had traveled to Chiang Mai for sightseeing, shopping, seminar/
training, work, education, and visiting relatives. Descriptive statistics were used to analyze data,
e.g. frequency, percentage, and means.

The study found that most respondents bought fresh Chompoo longans and liked this
variety the most. They bought fresh longans because it was the seasonal fruit at time of purchase.
Person influencing buying decisions for fresh longans were the respondents themselves. They
bought fresh longans during July-September from assorted fruit stores, and fruit stores or vendors
in fresh markets on the occasions that they wanted to consume it. The information source, used
for fresh longan buying decisions, was consumption trial. They also used the information to
evaluate fresh longan alternatives, e.g. with information obtained from certain sources, they

would purchase right away. They bought fresh longans 3-5 times a year, at an average of 1



kilogram each time. Factors rated most important in buying fresh longans were fresh longan
attributes and post-purchase satisfaction.

The study of marketing mix influencing consumers’ buying decisions for fresh longans in
Mueang District, Chiang Mai Province revealed that:

In Product: factors rated highest, by means, were absence of harmful substances;
freshness; and taste of the longan flesh, respectively.

In Price: the factor rated high, by means, was suitable price for quality.

In Place: factors rated high, by means, were cleanliness and convenience of premises.

In Promotion: the factor rated high, by means, was product trial.



