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ABSTRACT

The objective of this independent study was to study
the marketing mix factors affecting parents: buying decision

and problems concerning buying decision of school uniforms
in Muang District, Chiang Mai Province. A sample of 321
parents of grade 1 - 9 students was selected. Questionnaires
were used for data collection. The data was then analyzed
using descriptive statistics : frequency, percentage and mean.

It was found that most parents bought uniforms at
Suthiporn shop. They went to a store and reached for a brand
without brand loyalty. They compared quality and prices
among shops before making buying decision and made their
own decisions when they bought uniforms. Generally they
bought uniforms once a year before the first semester and spent
more than 800 baht. Sometimes children came along with
them, if not they bought by size. The reason for buying new
uniforms was the old uniforms became too small. The most



convenient time for shopping was on Saturday and Sunday,
13:00-16:00. p.m.

The marketing mix factors affecting buying decision
at a high level were product assortment, services and store
atmosphere, price, and place, while marketing promotion was
at a moderate level.

The sub-factors which had the highest mean for
product assortment was product quality, for services and store
atmosphere was staff's friendliness and personal attention to

customers, for price was reasonable price, for marketing
promotion was free and urgent name embroidery service and
for place was convenient operating hours. All of these sub-
factors were at a high level.

The problems concerning product assortment, services
and store atmosphere, price, marketing promotion, and place
were at a medium level.
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