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 6W’s  1H 

 Who, What, Why, Who, When, Where  How  7 

 7Os  Occupants, Object, Objective, Organization, 

Occasions, Outlets  Operation 

 2549  2549  27,600  (

, 2548 : )  (

, 2547:  13  Yamane, 1973:  725) 

   n = N 

              1+Ne
2

N

 2549  2549 

  e  ( )

 e = 5% 

 = 27,600 

          1+27,600 (0.05)
2

= 394.29 

ÅÔ¢ÊÔ·¸Ô ìÁËÒÇÔ·ÂÒÅÑÂàªÕÂ§ãËÁè
Copyright  by Chiang Mai University
A l l  r i g h t s  r e s e r v e d

ÅÔ¢ÊÔ·¸Ô ìÁËÒÇÔ·ÂÒÅÑÂàªÕÂ§ãËÁè
Copyright  by Chiang Mai University
A l l  r i g h t s  r e s e r v e d



13

 400 

(Convenience Sampling) 

 2  2549

 2549 

*  %

1 .  15,600 56.52 226

2 .  7,860 28.48 114

3 .  2,880 10.43 42

4  960 3.48 14

5 300 1.09 4

TOTAL  27,600 100 400

*  2549  2549 

 2 

1)  (Data Primary)

 2549 –  25492) 

2)  (Secondary Data)

 (Questionnaire) 

 3 

 1 
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 2 

 Who? What? When? Who? Why? Where?  How?

 (Rating Scale) 

 5  Arbitrary Weighting 

 Likert 

   

    5 

    4 

    3 

    2 

    1 

 4.50-5.00

 3.50-4.49 

 2.50-3.49 

 1.50-2.49 

 1.00-1.49 -

 3 
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 (Questionnaire) 

 (Descriptive Statistics)  (Frequency)  (Percentage) 

 4  2548  2549
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