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ABSTRACT

The purposes of this independent study were to study the factors affecting consumer
decision on selection of low cost airline in Bangkok Metropolitan and problems of the low cost
airline services. The sample of the study were 300 customer in Bangkok Metropolitan who used low
cost airline. The data was analyzed by using statistical analysis as frequency, percentage and mean.

The results of the study were the respondents had mostly used the low cost airline for one
to two years and frequently used it one to five times a year. Furthermore, most of them bought the
ticket via internet and the most frequency choice was Nok-Air Airline. The purpose of buying ticket
was traveling which was invalidated departure time. For the future, the respondents would use low

cost airline and also introduce it to other people.

The factors affecting consumers decision on selection of low cost airline in Bangkok
Metropolitan in terms of serviced marketing mix showed high influence level. The most influence

factor in each serviced marketing mix were route destination for product factor, regular fare of



economy class for price factor, ticket distribution via internet for place factor, low price in advance
booking for promotion factor, the efficiency of captain and pilot for people factor, passengers security
system for physical evidence factor, and the taking care of passengers for inconvenient situation or
flight delay for process factor.

The problems of low cost airline services in terms of serviced marketing mixed factors
showed high significant level. There were the flight delay, the additional fee charges for changing
name, distrust of payment via internet, the unclear and wrong sales promotion, airplane control by
pilot in case of air hold situation, distrust of airplane safety, and unchanged schedule time table,

respectively.



