A A y v a o Aa ' o A e 5 v
FOLIDINIIAUAINNUVVIATY ‘ﬂfﬂ fJ“I/]?JNﬁ@]E]ﬂWiC‘]ﬂﬁu'lﬂG]f@ﬁﬂﬂu@]lﬂﬁﬂT

YoIfu3 Inalunjunnumiuns
= @
R WO 5T
USayan VINIHININITUNA

A= Yy v a
ﬂﬂ!gﬂﬁﬁuﬂ'l5“ﬂ§ﬂﬂ]ﬂ1§ﬂuﬂ?]!!ﬂu@ﬁ§g

Y Jd a da Ji1 A
HFIWAITATINTYTFTUUNT AINTUTN 15251UNTTUMS

a

’E]Wﬁgmﬂ ‘].!ﬂ]ul,%’f) NITUNIT

UNAALD

[

= uazl i’d S A = o Aa 1 v A dy g 4
MITANHINITIUY ﬁq1]53ﬁ’\iﬂﬁ/‘lﬂﬁﬂ]elTﬂ‘D%ﬂﬂilwa@]ﬂﬂﬁﬁﬂﬁlﬂﬂ‘ﬁ)’@iﬂﬂﬂ@lﬂﬂﬂ”ﬂ@ﬂ

Yy Aa 3 9 9 ° ad o A
AUs Taalungunwuriuns manudeyalaslduuuasunin $149U 300 518 TasdTaaaon

QU

@ [l A 4 ) a L4
dednnngnmingesnoudmaa lungunnumiuasuuuzad nihiveyauing 1z uag

E4
v A

Uszunara lugdmsuanuasnnud feeay Aunde deajlranmsdne ldasi
9 Y o o 1 o @ [ A 1 Y Lﬂy
Anouunvudevamlianudiagdeilatedivilszaumsaaaninanenisaadaulade

4 9 [ [ &£ A Y A v 9 a @ 4 Y o 9
sosudan lagsaveglussdumnguisamuainy as Jedearunaadus Jadeaiusia
fhadeaumatadiviig uaziladedumsduasuninain

[ | 9 a [ P 1 v A dy 4 Y =
hdsgpsaunaasunninanonsaadulagesosuauaalungunnuriiuns §

1 = A o = Y 59 Y] < v 9 A

AURAYGIA AD NMINTIFINTNzoUBAVAZIN Tauazldnnusige Jedeaiusiai e 51a1

4 [ ] ] o ] =1 d v o ] a 1
snoua adedooarunisinsiniie Ao JguddrunusinulonazuTn1Tnalonmg

Y
Madvdosaumaduasunanain Ao uouilseiusu 15 113

d A 1

9 Aa o v A dy o Y =
ﬂmummuwammm ‘VlllWa@]'ﬁ]ﬂ1§¢]ﬂﬁuiﬂcﬁaiﬂﬂuﬂﬂ1ﬁﬂ'ﬂuﬂ§q\‘llﬂwuﬂ1uﬂﬁ Tﬂﬂﬁﬂllll
J A U @ @ 1 A A A ] [ ey o [ 4
mmaa@gimm‘umn Tﬂﬂﬂﬁ]ﬁ]ﬂﬂ@ﬂﬂuﬂ?tﬂﬂUQQQﬂ o Vluﬂizmﬂumu ﬂiyﬂ’lﬂ’llﬁ’lﬂ’l Iﬂﬂﬁ'JﬂJ
s = [} @ 1 ] @ 1 A = = U k) ]
NﬂTLﬂaﬂ@giuigﬂUN'lﬂL‘]fuﬂu Iﬂﬂ‘ﬂ%ﬂﬂﬂ@ﬂﬂﬂﬂ%ﬂﬁﬂq@q@ f19 51?\1@5"11’7@“&1/“\3 ﬂtymmumnﬂ

o ] S A 1 @ U @ 1 Aa = o A qaj 4
$mie Tassawdiaundvegluszauiunaie Tasiladvdesninundogega Ao inanasvesgud



o ] Jd a ] 1 a 1 a
‘ﬂWﬁuWﬂLLﬁZﬂuﬂﬂiﬂ'lilliJﬂEﬂ’Jﬂﬁ’E]ﬂ'lﬁmu“ﬂN LLﬁZ‘ﬂﬂluﬂ'lﬁ'luﬂﬁﬁﬂlﬁiuﬂ1i@]ﬁW] Tagsaul

v
1 =

1 o [ | A = A ) ] d a Y a
Aundeedluszanihunan Tnsiledegesninunasgige Ao guidimieuazgudnsns IMUTNg

V9

a1 luasanan



Independent Study Title Factors Affecting Consumers Decision in Purchasing a

Mazda Brand Vehicle in Bangkok Metropolitan Area

Author Mr. Ausda Suwonnaroob

Degree Master of Business Administration

Independent Study Advisory Committee

Assistant Professor Chanin Singrungraung Chairperson
Lecturer Ek Bunchua Member
ABSTRACT

The objective of this independent study was to study factors affecting consumers’ decision in
purchasing Mazda automobile in Bangkok. The data were collected by questionnaires from 300 buyers
of the Mazda and the purposive sampling method was used. The data were analyzed and presented in
forms of frequency, percentage and mean.

The results of the study showed that the respondent gave an important to marketing mix
factors affecting consumers on purchasing decision-making of the Mazda at a high level which listed
in descending order as follows: product, price, distribution and promotion respectively.

The sub-factor of product affecting the decision-making which the respondents rated at the
highest was driving ability on curve-road at high speed. The sub-factor of price was the price of the
automobile. The sub-factor of distribution was having many sales and service centers.

The sub-factor of promotion was a free one-year first class insurance.

The product problem affecting the decision-making in general was rated at the high level
which the highest average was energy consumption. The price problem in general was rated at the
high level as well which the highest average was expensive auto parts. The distribution problem in
general was rated at the medium level which the highest average was inconvenient locations of sales
and service centers. The promotion problem in general was rated at the medium level at well which the

highest average was service delay of sales and service centers.



