[
@ @ J

d‘ A Y Y a (Y] Y d‘d 1 a tﬂy a
FOLIDINIAUAIUVVOATS Fadea1unmsaalaninanen1saadulasonannumMaIn

Y
YA

J o @ @ a J
Tsesnuyaazmuavesddo ludunoiiios 39ningasand

U

[

Hie UNANIUNTIA Aya

QU

Sayan VINIFININMIT VNG

(ﬂﬁ%ﬂﬂﬁ@@]ﬁTﬁﬂﬁiNm‘H@]i)

= v v a
ﬂﬂ!3ﬂiﬁllfnﬁﬂﬂﬁﬂ‘ﬂ1ﬂ‘l§ﬂuﬂ3‘l!!ﬂﬂ9ﬁ§$
J 1
TIOIAMTATIVNITYUNINT U L%ENTI’HJ Uses1unssums
o @
TIDIATNTINITYTAUN ﬂﬁﬁﬂmﬂiy NITUNIT

] o aan @
é}%'JUﬁWﬁﬁiW%WﬁEJ%ﬁﬂﬁ UITAU A DYDY NITUNIT

UNAALD

= a/ z:?d s A = v Ao 1 v A dy a v 4
NITANHIATIUY ﬂﬂigﬁ\iﬂLW@ﬁﬂ‘HTﬂﬁ)fﬂﬂﬂMNﬁ@]@ﬂTi@]ﬂﬁuiﬁ]“lﬂ@Wﬁﬂﬂm“ﬂ%"lﬂ

Q

A

4
Tiwmummzmummé’%iummamm faninensand Taserdenguiunifauasnguii
9/ 9/
ferdestumsdnuasail fie nouiamagsne nouFdiudszaumenmsama lumsdny
afai 181 uaenniuniedioTumsanuns o 150 tiemsdsrnlugianais wa
=& = [ 9 1 [~ a A I 9 =\
2549 FIHaMIANHINUIN AneuuuudouwaIu e Whuwanys Aalluiosas 76.0 Uoy
a I (] [ o A a I
50-59 1l fAeitlufosaz 36.0 uazdiulug Iimsanuszaveylsyamie tha. Aailudooas
~ Yy A 1A ~ a o v = = a =
37.3 510 ldmagao@oui 25,001 — 40,000 U Aaluiosaz 28.0 He1FwaTuusNMEIIN

v a

nsmveiidueiningsiasdvesfions Aadludevas 36.7 uazdlnaiidnyazdud

& a & & < a & ¥ :
Wuduens aadludeeay 35.3 uaztlusodvuisues aadludseay 32.0 Twanaa1uan

o ' A o v a o 9
Aegunynyu/Nineds Aaluiesas 27.3
v 9 A 1 v A dy a o I A o w o
Jadsarumsaaianiinasensaadulagonannan anudidylaesiuszaviu
naNn daundeniiy 3.10 Tasldanudngaeiladodunadouszaumniiaunaominy 3.59
Y o w o 1 1% U o 9 Y] o @
vagnanudyszauihunanaeilatemmezyana Jademuiausisy uazilavenelu

PIANT NAURFSININD 3.23, 2.85, 2.75 MUEIL



[ A 1 v A tﬂy a o o ] o =

‘ﬂﬂﬂﬂﬁ’)uﬂﬁ%ﬁuﬂTiﬂﬁTﬂ‘ﬂﬂJNﬁﬁi’)ﬂ?iﬁﬂﬁuﬁlﬂ"]ﬁ@Na@ﬂm“ﬂjﬂﬂﬁﬂﬂﬂgﬁluixﬂﬂu'lﬂﬂ

1 d‘ [E-Y 9 o @ [ 1 [ a [ Jd o Y [

AURAYININD  3.58 Iﬂﬂﬁlﬁﬂﬁ'mﬁ"lﬂfgigﬂﬂiﬂﬂﬂ@ﬂ%ﬂEJWﬁ@]ﬂﬂ!CV] avea1usiai uazilede
o v Y

FOINNMTIAT ML TAUNIND 4.09, 4.06, 3.80 Mud vy Ianud Ay ieedeiladoauns

AUFATUMIADANAURANIND 2.39



Independent Study Title Marketing Factors Affecting Buyers Decision to Purchase
Products from Boonyasarn Factory in Mueang District,

Uttaradit Province

Author Miss Puttachart Komemool

Degree Master of Business Administration

(Agro-Industry Management)

Independent Study Advisory Committee
Associate Prof. Napaporn Na Chiang Mai Chairperson
Associate Prof. Rattana Attapunyo Member

Assistant Prof. Theerakiti Navaratana Na AyudhyaMember

ABSTRACT

The purpose of this study was to study the marketing factors affecting buyers’ decision to
purchase products from Boonyasarn factory in Mueang district,Uttaradit province.This study used
the B to B and marketing mix theories. Questionnaires of 150 were used for data collection during
the second quarter of 2006. It is found that most of the respondents are females which is 76
percent. The age between 50 — 59 years is 36.0 percent. Many of them have vocational education
which is 37.3 percent. Salary between 25,001-40,000 bath is 28.0 percent. Percentage of having
side line job is 36.7. Many of them are restaurant which is 35.3 percent. Food cart is 32.0 percent.
They are located in the suburb which is 27.3 percent.

The marketing factors affecting buyers’ decision to purchase products are medium rated
(mean = 3.10). The environmental factors are high rated (mean = 3.59). The individual, cultural

and organization factors are medium rated (mean = 3.23, 2.85 and 2.75, respectively).



The overall of the marketing mix factors affecting buyers’ decision to purchase products
is high rated (mean = 3.58). The product, the price and the place factors are high rated (mean =

4.09, 4.06 and 3.80, respectively). The promotion factors are low rated (mean = 2.39).



