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ABSTRACT

This independent study was purposed marketing mix factors affecting customers’ buying
decision for processed dog food in Mueang District, Chiang Mai Province. The data were
collected from 400 samples by questionnaires. The data were also analyzed by descriptive

statistics, frequency, percentage, and arithmetic mean.

The results showed that the majority of the respondents were female, 20 — 30 years of
age, Bachelor’s degree holders, private employees. The income is less than 10,000 Baht per
month. Processed dog food in the form of pillet has been used for 3-4 years. The buyers receive
the information of processed dog food from TV advertisement. The well-known brand, which has
several kinds of products to suit for all stages and breeds of dogs, is considered. The well-known
brand is Pedigree. In addition, the processed dog food is bought from nearby shops and in the
modern trade shops (such as Carrefour, Lotus, Big C, Makro etc.). It takes less than one week to

purchase the processed dog food after making decision. Customers are very satisfied on the



bought products. Definite decision is made to continueous use the processed dog food. The
products are recommended to the others.

The overall of the marketing mix factors affecting customers buying decision for
processed dog food is high (X =3.78). They are price (X =4.32), product (X =3.65), place

(X =3.60) and promotion ( X = 3.53), respectively.



