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ABSTRACT

The purpose of this independent study was to examine the factors affecting the customer
buying decision at Cementhai Home Mart in Mueang Samut Sakhon District, Samut Sakhon
Province. The sample was customer who buy goods from Cementhai Home Mart in Mueang
Samut Sakhon District, Samut Sakhon Province. The sample consisted of 300 customers selected
by methods of purposive and convenience sampling. The instrument used for collecting data was
questionnaire. The statistical analysis of data was based on frequency, percentage, mean and
standard deviation.

The average level of services marketing mix factors were considered in order as follows :
process, person, product, place, physical evidence, price and promotion.

The sub — factors that were rated at the first priority with high average score were as
follows. Product : quality of goods from Cementhai Home Mart, price : suitable of price
compared with quality, place : convenience to shop, promotion : sales promotion, physical
gvidence : adequate parking car, personal : ability for suggestion of worker, process :

righteousness of cashier.



It was found that the problems about the services marketing mix factors had overall mean
at small level. The ranking of each factor was as follows: price, promotion, person, product,
process, physical eviderice and place.

The sub — factors that were rated at the first priority of problem with high average score
were as follows. Product : without goods for selection, price : higher price than others and no
credit, place : close on holiday, promotion : without leaflet of Cementhai Home mart, physical

evidence : decoration not good, personal : worker not to say hello, process : service delay.



